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Introduction 

The Youth Mock Parliament Toolkit has been developed as a comprehensive instructional resource to 

support trainers in delivering engaging, participatory learning experiences focused on civic education and 

democratic practice. Rooted in the principles of experiential learning and active citizenship, this toolkit is 

designed to simulate parliamentary processes, enabling youth to explore political participation, legislative 

debate, and policy-making in a structured yet interactive environment. 

Developed in collaboration with Adyan Foundation and the Professional Training Center (CFP) of Saint 

Joseph University (USJ), the toolkit translates existing program content into a flexible and practical format 

that trainers can easily implement in diverse learning settings. It integrates clear pedagogical structures, 

interactive methodologies, and session-specific guidance, ensuring both adaptability and impact. 

Trainers using this toolkit will be equipped with step-by-step lesson plans, group activities, and facilitation 

techniques aimed at deepening participants' understanding of governance systems while fostering key 

competencies such as leadership, critical thinking, communication, and teamwork. Ultimately, the toolkit 

empowers educators to create spaces where youth can engage meaningfully with democratic values and 

processes, preparing them to take active roles in their communities. 

Objectives of the Toolkit 

The Youth Mock Parliament Toolkit is designed to achieve the following objectives: 

1. Facilitate Civic Education 

Provide trainers with a structured framework to introduce youth to core concepts of democracy, 

governance, and parliamentary systems in an accessible and engaging manner. 

2. Promote Interactive Learning 

Encourage the use of participatory methods, such as debates, simulations, and collaborative 

exercises, to foster active learner involvement and deeper conceptual understanding. 

3. Support Skills Development 

Integrate activities that build essential soft skills among participants, including public speaking, 

negotiation, critical analysis, teamwork, and decision-making. 

4. Enable Practical Application 

Offer a simulated environment where youth can apply theoretical knowledge by role-playing the 

functions of a parliament, analyzing social issues, and proposing solutions through mock legislation. 

5. Provide Facilitator Support 

Deliver clear, easy-to-follow instructional materials, including session guides, time allocations, and 

facilitation tips, to ensure effective and consistent program delivery. 

6. Ensure Program Adaptability 
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Design content and tools that can be adapted to different cultural and educational contexts, 

supporting trainers in tailoring sessions to the specific needs of their audience. 

 

General scope of the toolkit  

This toolkit is structured around four comprehensive modules, each addressing a distinct yet 

interconnected dimension of inclusive citizenship, communication, governance, and campaigning. The 

design ensures a progressive learning journey, where participants first explore foundational concepts, then 

gradually develop practical skills, and ultimately apply their learning in simulated and real-world contexts. 

Each module is divided into focused units, carefully organized to build knowledge, strengthen critical 

thinking, and foster active participation. While the modules can be approached individually, they are 

intentionally designed to complement one another, allowing learners to develop a coherent and integrated 

understanding of the themes addressed. 

The table below provides an overview of the modules and their corresponding units, serving as a roadmap 

to navigate the toolkit’s structure and content: 

Module title Units’ titles 

 Module 1: Inclusive 

Citizenship and Diversity 

(ICD M) 

- Unit 1: Identity & Stereotypes 

- Unit 2: The Social Contract 

- Unit 3: The Public Sphere 

- Unit 4: Inclusive Citizenship 

Module 2: Communication 

Module (CM) 

- Unit 1: Foundations of Public Identity and Political Communication 

- Unit 2: Voice, Presence & Interaction 

- Unit 3: The Public Speaking Practice & Media Readiness 

Module 3: Governance and 

Elections (GE) 

- Unit 1: Governance Systems and Electoral Models 

- Unit 2: Representation, Inclusion & Critical Engagement in Elections 

Module 4: Campaigning 

Strategies (CS) 

- Unit 1: Introduction to Campaigning and Understanding your Electors 

- Unit 2: Strategic Planning 

- Unit 3: Principles of Communication and Electoral Message Crafting 

- Unit 4: Voter Contact Strategy 

- Unit 5: Campaign Simulation 

 

Instructional Strategies 

This toolkit is built on the foundation of active learning as the primary instructional strategy, designed to 

move beyond traditional lecture-based approaches and foster a dynamic, learner-centered environment. 
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Recognizing that adults learn best when they are actively engaged, the toolkit integrates diverse 

participatory methods that encourage exploration, collaboration, and application rather than passive 

reception of information. The instructional design promotes learning by doing, offering structured 

opportunities for participants to experiment, question, discuss, and reflect. 

Through a wide range of strategies, including role-playing, simulations, case studies, collaborative projects, 

problem-solving activities, and guided discussions, learners are invited to draw from their personal and 

professional experiences while constructing new knowledge. These approaches are carefully selected to 

promote critical thinking, creativity, and the practical transfer of skills into real-life contexts, ensuring that 

participants can immediately connect concepts to their personal and professional realities. 

Grounded in principles of adult learning theory and supported by research such as Edgar Dale’s Cone of 

Experience, this approach acknowledges that retention is significantly enhanced when learners are actively 

involved. By engaging multiple senses and providing hands-on experiences, the toolkit nurtures deeper 

understanding, stronger motivation, and sustained behavioral change. The trainer’s role evolves from being 

the sole source of knowledge to acting as a facilitator and guide, creating an inclusive space where 

participants feel empowered to take ownership of their learning journey. 

 

Unit Design: Understanding by Design (UbD) 

The toolkit’s units are structured using the Understanding by Design (UbD) framework, which adopts a 

learner-centered and outcome-driven approach. This model ensures that every educational experience is 

intentionally designed to lead learners toward clearly defined objectives, emphasizing not only the 

acquisition of knowledge but also its meaningful application. At its core, UbD is built on three 

interconnected stages: identifying desired results, establishing acceptable evidence, and planning effective 

learning experiences. 

The design process begins with a clear vision of the end goals, where each unit specifies learning outcomes 

(LOs) that describe what learners should know, understand, and be able to do by the end of the unit. These 

outcomes are defined using specific, measurable, achievable and relevant objectives that span knowledge, 

skills, attitudes, and soft skills, ensuring a holistic approach to learning. 

Once the desired outcomes are articulated, the next step involves designing authentic assessments to 

evaluate learners’ progress and mastery. These assessments go beyond simple recall; they are aligned 

with real-world applications and may include case studies, role plays, simulations, structured discussions, 

problem-solving scenarios, or multiple-choice questions. Their purpose is to generate reliable evidence of 

learners’ understanding and competency, enabling trainers to adjust their strategies and provide targeted 

support when necessary. 
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Finally, instructional activities and learning materials are carefully selected and designed to foster active 

engagement and sustained progression toward the expected results. These activities are aligned with the 

learners’ context, experiences, and professional realities, ensuring that the training remains relevant, 

practical, and motivating. 

By placing learners at the center, the UbD framework ensures that each unit creates a coherent and 

purposeful learning journey. It transforms instruction from simply “covering content” into facilitating deep 

understanding, critical thinking, and practical transfer of knowledge, enabling participants to confidently 

apply what they learn in real-life settings. 

 

The following sections of this toolkit present the training modules in a clear, structured, and practical 

format to facilitate effective implementation. Each module begins with a concise overview, defines its main 

goals, and specifies the general learning objectives. 

Within each module, the content is organized into units that address specific topics. Each unit starts with 

an introduction and presents well-defined learning outcomes, categorized into knowledge (K), skills (S), 

and attitudes (A). In addition, units include essential guiding questions and a comprehensive learning plan 

that outlines the time allocation, activities, instructional strategies, and required resources. 

This structured approach ensures that trainers can deliver the content consistently and effectively, while 

maintaining the flexibility needed to adapt the sessions to diverse contexts and support participants in 

achieving meaningful and measurable learning outcomes. 
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MODULE  1 

Inclusive Citizenship and Diversity (ICD M) 
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Module Introduction: Inclusive Citizenship and Diversity (ICD M) 

In every society, questions of identity, belonging, and participation lie at the heart of civic life. This module 

invites participants to reflect deeply on what it means to live together in harmony, and to consider how 

inclusion, fairness, and shared responsibility can shape a stronger and more united community. 

Participants will begin by exploring how identity is formed, not as a fixed label, but as a dynamic living, 

layered experience shaped by culture, society, experiences and personal choices. They will examine how 

social labeling and stereotypes influence perceptions and behaviors, and how empathy and openness can 

help break down the barriers these labels create. 

The module then introduces the concept of the social contract, offering a framework for understanding 

the rights and responsibilities that bind people together in a shared society. From there, it explores the 

evolution of the public sphere, from ancient gatherings to modern digital platforms, as a space for open, 

equal, and respectful dialogue across differences. 

Finally, the concept of inclusive citizenship is explored in depth, with a focus on how it can serve as a 

response to social fragmentation and exclusion. Participants will reflect on the foundational pillars that 

support inclusive civic life, including national identity, cultural rights, dialogue, education, and 

participation, and collaborate to design their own vision for a society that recognizes and protects the 

dignity of all its members. 

Throughout this module, learners will be encouraged to think critically, listen actively, and engage with 

one another respectfully. Whether analyzing real-life cases, co-creating inclusive practices, or building 

shared civic values, participants will strengthen the knowledge, skills, and attitudes needed to foster social 

cohesion, mutual understanding, and civic responsibility in diverse communities. 

 

Main Goals of the Inclusive Citizenship and Diversity Module (ICD M) 

This module aims to help participants develop a deeper understanding of identity as a multi-layered and 

evolving concept shaped by personal, cultural, and social influences. It encourages critical reflection on 

how labeling, and stereotypes affect individuals and communities, while promoting openness to diversity 

and awareness of one’s own perceptions. Participants will explore the concept of social contract as a 

foundation for civic life and shared responsibility, they will also examine the public sphere as a space for 

democratic dialogue and equal participation. The module introduces inclusive citizenship as a 

framework for justice, cohesion, and belonging in multi-identity societies. It fosters civic responsibility 
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grounded in empathy, fairness, and a commitment to the common good, and empowers participants to 

co-create inclusive practices and visions that strengthen social unity while embracing diversity. 

 

General Learning Objectives 

By the end of this module, participants will be able to: 

1. Explain the concept of identity and describe how it is shaped by cultural, social, and personal factors, 

including the influence of social labeling. 

2. Reflect critically on identity and labeling, and analyze how they affect inclusion, participation, and group 

dynamics. 

3. Define the principles of the social contract and describe how it shapes rights, responsibilities, and 

authority in diverse societies. 

4. Describe the evolution of the public sphere and its importance in enabling inclusive, democratic 

dialogue. 

5. Define inclusive citizenship, distinguish it from other models of citizenship, and explain its foundational 

pillars and relevance in multi-identity societies. 

6. Evaluate real-life or hypothetical public spaces and civic practices in terms of fairness, accessibility, and 

inclusion. 

7. Propose inclusive civic practices or policies that promote justice, diversity, and shared responsibility. 

8. Collaborate with others to design a collective vision or initiative that reflects inclusive citizenship values 

(mini constitution). 

9. Demonstrate openness to dialogue and respect for diverse identities and perspectives. 

10. Value diversity as a source of strength for individual, community, and national identity. 

11. Commit to inclusive civic responsibility, including defending the rights of different groups and 

promoting the common good. 

This Module includes 4 Units: 

Unit 1: Identity & Stereotypes  
Unit 2: The Social Contract  
Unit 3: The Public Sphere  
Unit 4: Inclusive Citizenship  
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UNIT -1- IDENTITY & STEREOTYPES 

Unit Introduction 

Identity is complex, shaped by personal experiences, cultural influences, and social environments. This 
unit invites participants to explore how identity is formed through multiple, interwoven layers, and how 
these layers influence how individuals understand themselves and are perceived by others. 
Alongside this reflection, the unit examines the impact of social labeling and stereotypes. Labels, whether 
based on appearance, background, or belief, can shape expectations, limit opportunities, and affect how 
people relate to one another. Recognizing these dynamics is essential to building mutual understanding 
and respect in diverse communities. 
Through guided reflection, open discussion, and activities, participants will deepen their awareness of 
their own identity, challenge assumptions, and strengthen empathy toward those who experience 
exclusion or marginalization. This exploration lays the foundation for inclusive dialogue and respectful 
civic participation. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be assessed 
through the evidence outlined below. 

 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

Learning outcomes Assessment evidence 

- LO1 (K): Define the concept of identity and its 
multifaceted nature. 

- LO2 (K): Specify how identity is formed through 
cultural, social, and personal layers, identify the 
presence of the “other” within my own identity. 

- LO3 (S): Identify and analyze the effects of social 
labeling on individual behavior and group dynamics. 

- LO4 (S): Reflect critically on one's own identity and the 
labels attributed to self and others. 

- LO5 (A): Demonstrate openness to diverse identities and 
experiences. 

- LO6 (A): Show empathy toward individuals affected by 
negative labeling or marginalization. 

- Concept map created summarizing 
identity dimensions. 

 

 

- Individual written reflection and short 
oral sharing in small groups. 

 

 

- Observation of learner’s participation in 
simulations and discussions 
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Essential questions of the unit  

✓ What are the key layers of identity, and how do they evolve over time? 
✓ How do social labels influence self-perception and relationships with others? 
✓ Which aspects of identity tend to be expressed openly, and which remain hidden or unspoken? 
✓ How can empathy and openness support deeper understanding and reduce stereotyping? 

 

Learning Plan Time Frame 

 80 - 100 minutes   

# Segments title 
& outcomes 

Segments activities / Learning strategy Resources 

1 Opening 
Reflection & 
Icebreaker 
 
LO1, LO2 
 
(15 min) 
 

“Name Map” Icebreaker 
After welcoming participants, the trainer introduces the 
activity as an exploration of identity starting from 
something deeply personal: their name. 
Participants are invited to respond to the following 
questions, either in writing or reflection: What does your 
name mean or where is it from? Who chose your name and 
why? Do you have a nickname or preferred name? Why? 
(Optional): Participants can use their phone or an AI tool to look 
up the origin or historical meaning of their names. 
 
Participants then pair up and take turns sharing the story of 
their name. After the exchange, each person writes on a 
sticky note: Participants then pair up and take turns sharing 
the story of their names. After the exchange, each person 
writes on a sticky note: The name of their partner / One 
identity word or characteristic that their partner expressed 
(ex. “Listener,” “Rooted,”…) 
 
They post their sticky notes on a wall labeled "Name 
identity wall" and present each other to the whole group.  
 
After all pairs have been presented, the trainer facilitates a 
short debrief on the noticed patterns, the history reflected 
by the names and the parts of the identity visible or hidden 
in this exercise.  

 
 
 
 
 
 
Markers  
Sticky notes  
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2 Exploring 
Identity layers  
 
LO1, LO2, LO4 
 
(25 min) 
 

"Identity Onion" Activity 
Participants work individually, they begin by listing five 
aspects of their personal identity (such as name, culture, 
religion, language, hobbies, beliefs…). They are asked to 
rank these aspects from most to least important, placing 
them in order from 1 (most central) to 5 (less central). 
 
Next, each participant draws their “Identity Onion”: five 
concentric circles, with the most important identity element 
in the center. The size of the circle can reflect the perceived 
importance, and the distances between them can show how 
closely or distantly they feel connected to each layer. 
The trainer leads a discussion on: 

- How easy or difficult was it to choose these five elements?  
- Whether their top layer surprised them? 
- Which aspects are usually visible to others and which 

remain hidden? 
- How different identity layers relate, overlap, or even 

conflict? 
 
In group, participants compare their Identity Onions and 
discuss which layers they show more often in public, and 
which ones are shaped by external perception or labeling. 
 
The trainer facilitates the whole group synthesis, using the 
board or visual aids to highlight patterns and shared 
reflections. 
 
Interactive lecture 
The trainer will explain that identity is dynamic and shaped 
by our experiences, choices, and multiple affiliations. It 
reflects both what makes each person unique and how we 
relate to others. 
They will outline how identity includes different layers, 
from personal and cultural to national and human, and how 
these layers interact and evolve over time. 
Finally, the trainer will emphasize that belonging can be 
natural or chosen, and that national identity brings people 
together without erasing their diversity. 
 

 
 
A variant of 
this exercise 
is presented 
in:   دليل المدرب

والمدربة على  

المواطنة الفاعلة  

 -والحاضنة للتنوع 

 2019 أديان 
Page 34  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
PPT  
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3 Social Labels & 
Their Impact 
 
LO3, LO4, LO6 
 
(20 min) 
 

"Written on the Forehead" Simulation 
The trainer introduces the activity by explaining that we are 
often labeled in ways we do not choose. Each participant 
receives a card with a common stereotype or label, without 
seeing what is written on it. 
Participants then engage in a social simulation, wearing the 
label taped to their foreheads. Unable to see their own 
label, they interact with others through greetings and small 
talk, responding to others based on the labels they observe. 
[The trainer ensures the setup is handled with care to maintain 
emotional safety and mutual respect throughout the experience. 
Laughter may naturally arise during the activity; however, the 
trainer should remind participants beforehand to approach the 
exercise with sensitivity. It is also important to check in advance 
whether all labels are acceptable to the group, making 
adjustments as needed to respect participants’ boundaries and 
comfort levels.] 
 
After the activity, participants reflect with the whole group 
on how they felt and how labels shaped their interactions.  
 
Following the simulation, the trainer facilitates a debriefing 
session to unpack assumptions, stereotypes, and the 
broader effects of social labeling. Key concepts such as 
implicit bias and social narratives are introduced and 
discussed. 
 
Participants are then invited to write about a real-life moment 
when they felt labeled and how they coped with it. These 
reflections can remain private or be shared during group 
discussions. 

Cards with 
labels 
This exercise 
is presented 
in:   دليل المدرب

والمدربة على  

المواطنة الفاعلة  

 -والحاضنة للتنوع 

 2019 أديان 
Page 59  
 
 
 
 
 
PPT (to be 
added) 

4 Living Social 
Narratives 
 
LO5, LO6 
 
(25 min) 
 

Game : Step Forward, Step Back 
Each participant randomly draws an identity card (kept 
private). Each card describes a fictional character 
commonly found in Lebanese society, representing a 
variety of regions, religions, genders, social classes, 
professions, and migrant/refugee statuses (see examples in 
Annex 1). 
Participants silently read their card, internalize the identity, 
and "become" that person for the purpose of the exercise. 
 

 
 
Samples of 
printed role 
cards (Annex 
1) 
Flipchart 
Markers 
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The Walk: The trainer invites all participants to stand side 
by side in a horizontal line. Then, the trainer reads a series 
of statements aloud. Based on how their character might 
realistically respond, participants take a step forward or 
backward. [Sample statements: "I can speak in my accent 
without being mocked." - "I know I’ll be treated fairly by the 
police." - "I see people like me represented in politics."] 
 
Once all statements have been read, the trainer invites 
participants to stop and observe their positions. 
Trainer prompt: “Where are you standing now?” 
Debriefing: The trainer facilitates a guided reflection, 
drawing on participants' experiences: How did it feel to 
take steps forward, or be left behind? - What does this 
reveal about social inclusion in our context? - How might 
these invisible labels affect someone’s opportunities, voice, 
and participation? 
 
The session closes with an emphasis on empathy as the 
foundation for inclusion. Participants are encouraged to use 
their new awareness to challenge bias and foster inclusion 
in their personal and professional lives. 
 
Exit ticket reflection prompt: “One thing I now understand 
about identity or labeling is…” 
 

Stickers/post-
its for closing 
reflection 
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Annex 1 (CDM - Unit 1) 

Game: Step Forward, Step Back 

Note for trainers: This annex offers a sample version of the game to demonstrate the concept. Trainers 
should feel free to modify or expand the identity roles and the statements according to the age, 
background, and context of the participants (schools, universities, civil society, professional 
environments). The goal is to promote empathy, awareness of inclusion/exclusion, and foster openness 
to diverse social realities. 

Identity Cards (Sample roles) 
Each participant draws one card and keeps it private. They will “become” this person during the game. 
 
1 Syrian teenage girl living in a refugee camp near the border 
2 Lebanese Christian man applying for a job in a southern town 
3 Migrant domestic worker who speaks only basic Arabic 
4 Young woman in a hijab entering a secular university in Beirut 
5 Palestinian boy attending a UNRWA school 
6 Elderly Druze woman living alone in the Chouf mountains 
7 Sunni taxi driver from Akkar with no health insurance 
8 Single mother working two jobs in Beirut 
9 Visually impaired man navigating the city on public transport 
10 Public school teacher from a rural village in the Bekaa 
11 NGO worker from an elite background living in Achrafieh 
12 South Asian construction worker with a temporary residency 
 
Trainer’s Statements  
The trainer reads these out slowly, one at a time. Participants step forward or back based on what their 
assigned character would realistically experience. 
 

Statement # Sample Statement 

1 I can walk safely in public without fear of harassment. 

2 My opinions are respected when I speak up in a group. 

3 I can get medical care when I need it. 

4 I am treated fairly by government officials and police. 

5 I can easily rent an apartment or find housing. 

6 I feel welcome in most public spaces. 

7 I see people like me represented in leadership or politics. 

8 I can apply for any job without worrying about discrimination. 
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Statement # Sample Statement 

9 My accent or dialect is not mocked or judged. 

10 I have equal access to quality education. 

11 My religious or ethnic background is respected. 

12 I can express my identity freely on social media. 

13 I don’t have to hide aspects of who I am to fit in. 

14 My gender or appearance does not affect how people treat me. 

15 I believe I have the same opportunities as others my age. 
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UNIT -2- THE SOCIAL CONTRACT 

Unit Introduction 

Every society is built on an agreement about how people live together, share responsibilities, and protect 
each other's rights. This agreement is often called the social contract. It shapes not only laws and systems, 
but also the way people relate to each other and to those in power. 

In this unit, participants will explore how social contracts are formed, what they offer, and how they can 
change depending on culture or time. More importantly, they will reflect on who is included in this 
agreement, and who may be left out. 
Understanding the social contract helps explain how public life works: how people work together, how 
fairness is maintained, and how shared spaces can become more inclusive or more divided. By looking at 
examples from real life and history, participants will be encouraged to think critically about inclusion, 
justice, and what it means to belong. 
This unit supports participants in recognizing that everyone has a role in shaping society, not only through 
laws, but also through everyday actions, shared values, and civic responsibility.  
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be assessed 
through the evidence outlined below. 

Learning outcomes Assessment evidence 

- LO7 (K): Define the concept of the social contract and 
its role in shaping rights and responsibilities in society, 
indicate how social contracts can be enriched, 
reshaped, readapted and renewed. 

- LO8 (K): Describe how social contracts differ across 
historical, cultural and religious contexts. 

- LO9 (S): Analyze how the social contract influences the 
inclusion or exclusion of different social groups. 

- LO10 (S): Interpret real-life examples of civic 
responsibility and social cohesion in the framework of 
the social contract. 

- Accurate definitions and examples shared 
during discussion or writing exercises  

- Group analysis of real-life cases involving 
inclusion/exclusion, and scenario 
responses showing understanding of civic 
responsibility. 

- Synthesis activity writing what an inclusive 
social contract means.  
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 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

Essential questions of the unit  

✓ What is the social contract, and how does it shape everyday life in society? 
✓ What are examples of civic responsibility or cooperation in shared public life? 
✓ Why are shared values and mutual responsibilities important in diverse societies? 
✓ How can fairness be promoted when making decisions that affect everyone?  

 

Learning Plan Time Frame 

 80 - 100 minutes   

# Segments title 
& outcomes 

Segments activities / Learning strategy Resources 

1 What Is a Social 
Contract? 
 
LO7, LO11 
 
(20 min) 
 

“Mini simulation” activity 
The trainer introduces the session by posing the question: 
“What happens when people live together without any laws 
or leadership?” 
After a very quick discussion, participants are divided into 
small groups and given this imaginary situation: “Imagine 
your group is stranded on a deserted island. There are no 
laws, no leaders, no society. You must create an agreement 
to survive and live together.” 
 
Each group drafts a simple Survival Agreement including 
3–5 key rules or principles. After 10 minutes, each group 
presents their agreement to the rest of the class. 
Groups present the key rules agreed on and discuss why 
certain responsibilities and rights were agreed upon. 
the trainer facilitates a short discussion: What made these 
agreements necessary? Who do these rules benefit or 
disadvantage? How were decisions made? 
 

 
Markers 
Flip chart  
Papers  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

- LO11 (A): Appreciate the importance of shared values 
and mutual responsibilities in building an inclusive 
society. 

- LO12 (A): Demonstrate a commitment to fairness and 
the common good in collective decision-making. 
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The trainer introduces the concept of the Social Contract: 
the shift from individual survival (state of nature) to 
collective agreement (organized society). 
He clarifies that the “state of nature” refers to a condition 
without government or structure, and the social contract 
is how authority is legitimized by the people. 
 
Optional: one minute reflection prompt: 
Participants write silently: “What would my ideal social 
contract look like? What are three principles I believe 
should guide life in society?” 
 

PPT (slides 
on social 
contrat  
 

2 The Social 
Contract Across 
Time & Cultures 
 
LO8 
 
(30 min) 
 

Gallery walk  
Before the session, the trainer prepares visual posters (or 
digital slides) describing different historical and cultural 
versions of social contracts. (Examples may include: Tribal 
or sect-based governance, Colonial-era constitutions, 
Modern democratic contracts, Religious community 
pacts…) 
 
During the session, participants rotate in small groups 
through each poster. They take notes on patterns and 
insights. If space or tools allow, they can add sticky notes 
with comments/questions. 
 
Interactive discussion  
Based on their notes and insights form the gallery walk the 
trainer discuss how history, power, and culture shape what 
is seen as “normal” in the contract. Highlight the evolution 
of rights and responsibilities.  
The trainer explains the evolution to popular sovereignty 
(17th–18th century). He explains how modern states are 
based on the idea that citizens voluntarily give up some 
freedom to ensure collective order, rights, and justice. 

 
 
Printed 
posters or 
gallery slides 
(5–7) 
Markers  
 
Sticky notes 
 
Optional: 
Padlet / Miro 
(digital 
version) 
 
 
PPT – 
“Evolution of 
the Social 
Contract” 
 
  

3 Inclusion and 
Exclusion in the 
Social Contract 
 
LO9, LO12 
 
(30 min) 

Case study  
The trainer introduces this part by stating that “Social 
contracts are not always fair. Some groups are left out: by 
law, by custom, or by silence”. 
Participants are then divided into small groups. Each 
group receives a short case study (real or fictional) 
illustrating exclusion from civic rights or highlighting 

 
 
Case study 
cards  
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 tensions between group identity and national citizenship 
(can include examples from Lebanon). Sample cases may 
include: Women excluded from voting or political 
representation, refugees without legal status or access to 
services, marginalized access to education… each group is 
asked to analyze: What are the unwritten rules or implicit 
norms behind the exclusion? What changes would make the 
social contract more inclusive in this case? 
 
During group presentations, the trainer helps identify 
common themes across cases, such as legal gaps, cultural 
norms, political power dynamics, or identity-based conflicts. 
 
The trainer then facilitates a discussion on how dominant 
social norms shape who is included in or excluded from the 
social contract, and how these norms have been historically 
challenged through civil rights movements, gender equality 
struggles, youth-led protests, and other forms of collective 
action. 
Key message: “Inclusion is not automatic: it is the outcome 
of awareness, negotiation, and intentional change.” 
 
Synthesis Activity 
To close the session, each participant writes a sentence 
beginning with: “An inclusive social contract means…” 
Participants post their reflections on a shared flipchart or a 
digital wall (e.g., Padlet, Mentimeter). The trainer reviews 
the contributions, highlighting key themes and inviting a 
brief discussion to deepen collective understanding and 
reinforce the session’s main insights. 

4 Practicing the 
Social Contract: 
Examples & 
Responsibility 
 
 
LO10 
 
(20 min) 
 

Scenario Card Discussion 
The trainer introduces the activity by discussion on the 
following question: “How do we practice the social contract — 
not as a theory, but in real life?” 
The trainer presents different Scenario Card (see annex 1 
suggestion), each one describing a simple dilemma or civic 
situation (skipping a queue, hiding income, helping in a local 
cleanup, defending someone on social media…). 
He leads a discussion around the questions What 
responsibility is being shown (or not)? 
Is it individual or collective responsibility? 

 
 
Annex 1  
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What would you do in that situation? 
 
After discussion pairs are aked to write on post it "How we 
uphold the Social Contract in daily life" / they will post their 
answers on a flipchart with 2 zones Individual and 
Collective Responsibilities.  
 
The trainer presents the other side of the contract: the 
obligations of the authority (maintaining public order, 
care, access to justice, services, and respect for rights). 
 
Optional: To close and to evaluate the session a Role-
Action Match Game  
The trainer gives each participant a role (shop owner, 
parent, teacher, refugee, youth activist). 
Then reads out statements of civic duties or situations 
("Public school is overcrowded", "The park is full of 
litter"…). 
Participants must stand or step forward if they feel it's their 
responsibility then justify why or why not. 
Debrief as a group: Who participates most in civic life? Who 
is left out? 
 

 
 
Blank post-it 
notes 
Wall space or 
flip chart 
 
PPT – 
“Living the 
Social 
Contract” 
 
Annex 2  
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Annex 1 (ICD M - Unit 2) 

Scenario Cards for Civic Responsibility Mapping 

Note for Trainers: These are sample scenarios designed to prompt reflection on how everyday behaviors 
uphold or weaken the social contract. Trainers are encouraged to adapt, expand, or localize them 
according to participant profile and context. 

Scenario Card 1 

A neighbor refuses to sort their garbage, saying it's the municipality's job to clean up. 

Scenario Card 2 

You witness someone cutting in line at the bakery. Do you speak up? 

Scenario Card 3 

A youth group organizes a campaign to clean a polluted beach without government support. 

Scenario Card 4 

A business owner underreports income to avoid taxes but donates to local charities. 

Scenario Card 5 

A citizen reports a broken traffic light in their area to the municipality and posts about it online. 

Scenario Card 6 

A school principal helps integrate Syrian refugee children into regular classes, despite pressure from 

some parents. 

Scenario Card 7 

An activist shares accurate information on electoral laws before municipal elections. 

Scenario Card 8 

A student volunteers to tutor younger children in their neighborhood during summer break. 
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Annex 2 (ICD M - Unit 2) 

Role-Action Match Game 

Note for Trainers: Use this activity to explore civic responsibility through assumed roles. Participants 
step forward or raise hands when they feel the situation involves their role. Trainer facilitates discussion 
on fairness, shared responsibility, and authority duties. 

Roles (assign or allow random draw): 

• Public school teacher 
• Single parent 
• Youth activist 
• Shop owner 
• Retired elder 
• Refugee or stateless person 
• Social media influencer 
• Street cleaner 
• Municipal council member 
• University student… 

Situations to Read Aloud: 

1. "The public park in your area is neglected and full of garbage." 
2. "Your neighborhood lacks access to clean water." 
3. "Children are dropping out of school due to poor transportation." 
4. "Fake news is spreading about an upcoming election." 
5. "A protest is organized about unaffordable food prices." 
6. "A friend is denied access to a public hospital due to legal status." 
7. "Your local road is damaged and causing accidents."…. 

For each situation, ask: 

• Who is responsible for solving this? 
• Who can act, even if it’s not their formal duty? 
• What should be expected from the state? 



                  

YMP - Toolkit 
 

Inclusive Citizenship and Diversity (ICD M) 
Unit -3- The Public Sphere 

 

23                                                                                        

 

UNIT -3- THE PUBLIC SPHERE 

Unit Introduction 

Throughout history, people have come together to discuss issues, share ideas, and take part in shaping 
their society. These gatherings, whether in ancient marketplaces, town halls, or online platforms, are part 
of what we call the public sphere. It is the space where dialogue happens, decisions take shape, and the 
voice of the community is heard. 

This unit explores how the public sphere has evolved, from physical spaces like the Greek agora to today’s 
digital forums, and how it continues to reflect the health of a democracy. Participants will learn about the 
key features of these spaces: equal participation, freedom from control by religious or tribal authorities, 
and open, horizontal communication. 
But the public sphere is not always fair or inclusive. In this session, participants will also look at how power, 
identity, and affiliation can shape who is heard and who is silenced. They will examine how respectful 
dialogue, free of exclusion or discrimination, builds stronger, more democratic societies. 
By reflecting on real and imagined examples, participants will begin to see the public sphere not only as a 
physical or digital space, but as a shared responsibility, one that depends on openness, equality, and the 
courage to speak up while respecting others. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be assessed 
through the evidence outlined below. 

Learning outcomes Assessment evidence 

- LO13 (K): Define the concept of the public sphere as 
developed by Jürgen Habermas and its historical roots. 

- LO14 (K): Describe the evolution of the public sphere from 
physical spaces to digital platforms, including the role of 
the internet in public discourse. 

- LO15 (K): Identify key characteristics of the public sphere. 

- LO16 (S): Analyze real or fictional examples of public 
discourse spaces in terms of inclusivity and influence. 

  

- Group case study analysis or platform 
comparison task focusing on inclusion, 
power, and participation. 

- Quality of contributions in dialogue 
activities; written or oral reflection on 
fairness, inclusion, and respectful 
communication. 
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 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

Essential questions of the unit  

✓ What is the public sphere, and why does it matter in a democratic society? 
✓ How has the public sphere changed over time, from public squares to digital platforms? 
✓ What makes a space truly public and inclusive? 
✓ What values are needed to keep public dialogue respectful and open to all? 

 

Learning Plan Time Frame 

 80 - 100 minutes   

# Segments title 
& outcomes 

Segments activities / Learning strategy Resources 

1 What is public 
sphere? 
 
LO13, LO14, 
LO16, LO18 
 
(30 min) 
 

Reflective Exploration 
The trainer distributes cards with brief descriptions of 
historical and modern public spaces (ex. Ancient Greek 
Agora, tribal councils, Ottoman coffeehouses, modern 
online forums/social media…). 
Participants work in small groups to answer these guiding 
questions: 
– What was the main function of this space? 
– Was it an open space for all voices? Why or why not? 
 
After sharing groups’ reflections, the trainer introduces the 
idea of the public sphere. 
He defines also Habermas’s concept of the public sphere as 
a space for equal, rational debate among citizens, free from 
domination by private, religious, or tribal interests. 
The trainer summarizes the evolution of public discourse 
spaces and explains how the internet and social media have 
transformed the public sphere: faster communication, 

 
Cards on 
historical and 
modern 
public spaces 
 
 
 
 
 
PPT (basic 
intro to social 
contract & 
public 
sphere) 
 
 
 
 

- LO17 (S): Evaluate how power dynamics, affiliations, or 
identity-based hierarchies affect participation in the public 
sphere. 

- LO18 (A): Appreciate the importance of open, respectful 
dialogue among equals in democratic societies. 

- LO19 (A): Show willingness to engage in public discussion 
spaces while rejecting discriminatory or exclusionary 
practices based on identity or affiliation. 
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broader access, but also new challenges like fake news, 
cyberbullying, echo chambers, and digital divides. 
 
Final Vote & Opinion Sharing: 
The trainer poses a closing question for the first section: 
“Do you consider social media today a real public sphere?” 
Participants vote physically (move to different corners of 
the room or raise color cards for Yes/No/Undecided) or on 
a digital platform. 

 
 
 
 
Markers 
Papers  
Optional: 
digital 
platform 

2 Characteristics 
of the Public 
Sphere 
 
LO15, LO18 
 
(20 min) 
 

Values Sorting Game:  
Participants work in small groups. Each group receives a set 
of value statements on cards (some aligned with inclusive 
public discourse, others not). Examples: “All voices are 
equal”; “Free access for everyone”; “Tribal loyalties 
dominate”; “Religious leaders have more say”… 
They sort cards into two piles: 
– Aligns with the values of the public sphere 
– Does not align 
 
Groups then justify their sorting decisions.  
 
Interactive discussion  
After the group’s presentation, the trainer summarizes the 
core values of the public sphere: Equality of participation, 
Freedom of expression, Lack of hierarchical authority, 
Rejection of identity-based exclusion. 
 
Optional to finish this section: Each group writes 3–5 short 
“articles” for an Ideal Public Sphere Charter. 
Each group shares their mini charter aloud.  
The trainer may collect or post these on the wall. 
 

 
Annex 1  
 
 
 
 
 
 
 
 
 
 
 
PPT  

3 Who Really 
Participates? 
Inclusion, 
Power, and 
Identity 
 
LO17, LO19 
 
(20 min) 

Case analysis 
The trainer presents short case vignettes to the whole group 
that illustrate exclusion or inequality in the public sphere. 
(women excluded from online debates, youth mobilizing via 
TikTok, class-based exclusion in civic meetings). 
With the whole group the trainer discusses with 
participants: Who is included/excluded? What shapes 
participation? How can the space be made more inclusive? 
 

 
Samples in 
annex 2  
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 The trainer explains the tension between freedom of 
expression and equal access to expression, and how 
discrimination or marginalization (based on religion, race, 
gender, class, etc.) violates the core values of the public 
sphere. 
Optional for closing this session : Reflective Task 
(Constitutional Addition): 
The trainer introduces a thought experiment:  “Imagine 
you're part of a team drafting your country’s constitution. 
What one sentence would you add to make it more 
inclusive and diversity-friendly?” 
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Annex 1 (ICD M – Unit 3) 

Value Statement Cards 

Activity: “What aligns with the public sphere?” 
Use: Print, cut, and distribute to groups for sorting. 

Trainer Note: The following value statements are illustrative. Trainers are encouraged to adapt, 
remove, or add statements. 

Statements that Align with the Public Sphere: 

1. All individuals can speak freely, regardless of their background. 
2. No identity, religion, or affiliation gives anyone more power to speak. 
3. Every voice has equal value. 
4. Participation is open to all, not just the elite. 
5. People engage in respectful dialogue, even when they disagree. 
6. Citizens are free to question and challenge ideas. 
7. The public space rejects hate speech and identity-based discrimination. 
8. There is room for disagreement without fear or retaliation. 

Statements that Do Not Align with the Public Sphere: 

9. Religious leaders have more say than others. 
10. Only members of the majority group are heard. 
11. Some voices should be silenced to maintain order. 
12. Discussions should follow traditional hierarchies. 
13. Tribal or sectarian leaders speak on behalf of everyone. 
14. Criticizing the system publicly is dangerous and unacceptable. 
15. Access to discussion is only for those with education or power. 
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Annex 2 (ICD M – Unit 3) 

 Sample Case Vignettes 

Trainers can revise, expand, or localize these stories. 

- Layla, a university student from the South, tries to present her group’s campaign on sectarian neutrality in 

schools at a youth forum. She is told the topic is “too sensitive” and advised to choose something less 

political. 

- A group of Syrian refugee youth create a community newsletter to share their views on public issues in 

the camp and host society. They struggle to find support or recognition from municipal platforms. 

- In a televised debate on economic reform, no youth voices are included, despite the economic crisis 

heavily impacting them. A 17-year-old high school student live-tweets objections but is ignored by the 

panelists. 

- Mohamad, who uses a wheelchair, tries to participate in a municipal consultation meeting. The venue is 

not accessible, and no alternative format is provided, so he must leave. 

- Fatima, a teacher from a conservative area, speaks up in an online webinar about gender stereotypes in 

textbooks. She receives personal backlash on WhatsApp groups questioning her values. 

- A group of domestic workers attempt to join a panel on labor laws but are denied entry because they are 

“not officially represented.” Their community leader is not permitted to speak. 
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UNIT -4- INCLUSIVE CITIZENSHIP 

Unit Introduction 

Citizenship is more than holding a passport or voting in elections. It’s about belonging, participating, and 
contributing to the common good. In societies marked by cultural, religious, or ethnic diversity, the idea 
of inclusive citizenship becomes essential. It asks: how can everyone, regardless of background, be treated 
with dignity, enjoy equal rights, and share in shaping the nation? 
This unit introduces participants to the concept of inclusive citizenship and how it differs from narrow or 
exclusive models. Participants will explore the challenges diversity can pose to national identity and social 
cohesion, and how those challenges can be turned into strengths when inclusion becomes a guiding value. 
The unit also presents the seven foundational pillars of inclusive citizenship, which include national 
identity, cultural rights, participation, memory, dialogue, and education. These principles provide a 
framework for building fairer, more cohesive societies where all groups feel represented and protected. 
Through reflection, dialogue, and group collaboration, they will co-create a short “Constitution of Inclusive 
Citizenship” that puts inclusive values into practice. This unit encourages everyone to see diversity not as 
a threat, but as a source of richness, and to take responsibility for building a society where no one is left 
behind. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be assessed 
through the evidence outlined below. 

Learning outcomes Assessment evidence 

- LO20 (K): Define inclusive citizenship and explain how it 
differs from other citizenship models. 

- LO21 (K): Identify the key challenges that diversity poses 
to citizenship in multi-identity societies. 

- LO22 (K): Describe the seven foundational pillars of 
inclusive citizenship. 

- LO23 (S): Analyze how exclusion can threaten national 
unity. 

- LO24 (S): Propose inclusive practices or policies that 
enhance justice, participation, and cultural pluralism. 

- Group discussion and concept mapping 
on the definition and pillars of inclusive 
citizenship: written summary. 

- Case analysis and small group proposals 
of inclusive practices or policy ideas for 
justice and pluralism. 

- Final group activity: co-creation of a 
“Mini Constitution of Inclusive 
Citizenship” including values and rights 
for all. 
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 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

 

Essential questions of the unit  

✓  What does it mean to be an inclusive citizen? 
✓ How is inclusive citizenship different from traditional models of citizenship? 
✓ What are the main challenges to inclusion in diverse societies? 
✓ What shared values and practices can help build a more just and inclusive society? 

 

Learning Plan Time Frame 

 120 - 150 minutes   

# Segments title 
& outcomes 

Segments activities / Learning strategy Resources 

1 Exploring 
Models of 
Citizenship  
 
LO20, LO21, 
LO23, LO26 
 
(20 min) 
 

Think-Pair-Share: 
The trainer will initiate a short reflective activity by posing 
the question: “What does it mean to be a citizen?” 
Participants will first reflect silently for one minute, then 
pair up to share their ideas. After a few minutes of 
exchange, the trainer will invite several pairs to share 
highlights with the larger group. 
 
As participants respond, the trainer will visually cluster their 
ideas on a flipchart or whiteboard, noting keywords such as 
rights, duties, belonging, responsibility, and participation. 
 
The trainer will then provide a clear, accessible definition of 
citizenship: “Citizenship is the relationship between an 

 
PPT  
Markers 
Flip chart  
 
 
 
PPT  
 
 
 
 
 
 
 

- LO25 (S): Collaborate with others to design a mini 
“Constitution of Inclusive Citizenship” that incorporates 
the rights and needs of diverse groups. 

- LO26 (A): Value diversity as a source of enrichment for 
national identity rather than a threat to unity. 

- LO27 (A): Demonstrate openness to dialogue with others 
from different cultural, social, or religious backgrounds. 

- LO28 (A): Commit to defending the rights of different  
groups as part of civic responsibility. 
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individual and a political community, involving rights, 
duties, participation, and identity.” 
 
Group Work: Complete the citizenship models table  
The trainer will explain that citizenship takes many forms 
depending on political, cultural, and historical contexts. To 
explore these, participants will be invited to complete a 
group task based on a comparative table of citizenship 
models.  
 
Participants will be divided into five small groups. Each 
group will work on one model of citizenship from the table 
(sectarian, national, multicultural, global, or inclusive). The 
trainer can either assign a model to each group or allow 
groups to select one themselves. 
 
Each group will conduct a brief online search or draw from 
prior knowledge to: Define their assigned model and 
complete the table. They can add one real-life example 
from their country or context that illustrates the model in 
practice. 
 
Once all groups have completed their column, they will 
briefly present their work. The trainer will then facilitate a 
short synthesis discussion, prompting reflections such as: 
“Which models dominate our society today?”, “Which 
models seem most inclusive?”, “Which ones carry risks?”, 
and “What role does diversity play in each?”  
To enrich the discussion, the trainer should provide 
concrete examples of countries that represent each model 
of citizenship, ideally summarizing them in a synthesis list to 
help participants compare and reflect. 

 
 
 
 
 
 
 
 
 
 
 
Annex 1 
 
 
 
 
 
 
 
 
 
 
PPT 

2 What Is 
Inclusive 
Citizenship? 
 
LO20, LO26 
 
(20 min) 
 

Problem-Tree analysis: 
The trainer will begin by dividing participants into small 
groups and introducing the concept of marginalization or 
exclusion in society. Each group will choose or be assigned 
a real-life example of exclusion (Ex. based on religion, 
language, gender, or social class). 
 
Participants will create a “problem tree” diagram with three 
levels:  

 
 
Flipchart 
paper 
Markers 
 
Problem-tree 
template 
(annex 2) 
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- Roots: causes of exclusion 
- Trunk: how exclusion manifests in social or political life 
(the problem) 
- Branches: consequences for the community or national 
unity 
 
After group work, the trainer will ask a few groups to share 
key insights and diagrams. 
 
The trainer will then introduce the concept of Inclusive 
Citizenship, defining it as a system of policies and practices 
that enable all individuals to participate equally in public life 
while preserving and embracing cultural and identity-based 
differences. 
 
The trainer will contrast this model with assimilation or 
categorical approaches, highlighting how Inclusive 
Citizenship promotes justice and civil peace in diverse 
societies. 
 

 
 
 
PPT with 
definition 
and 
comparison 
 
 
 
 
 
 
 
 
 
 
PPT  

3 Foundations of 
Inclusive 
Citizenship 
LO22 
 
(20 min) 
 

Station Rotation (7 stations) 
The trainer will set up 7 stations in the room, each 
representing one foundation (pillars) of Inclusive Citizenship 
(Social Contract, National Identity, Cultural Rights, Political 
Participation, Collective Memory, Societal Dialogue, and 
Education on Diversity), with a short description and a 
guiding question. 
 
The trainer will introduce the 7 foundations of Inclusive 
citizenship and as participants to rotate between stations (in 
groups). At each station, participants will: 

- Read the brief description 
- Discuss the guiding question 
- Add one local example or observation from their context on 

a sticky note or flipchart 
 
After all groups have visited each station, the trainer will 
gather everyone and summarize how the pillars interact. 
 
Participants will then co-construct a “Web of Inclusive 
Citizenship” : a visual map that illustrates how the key 

 
Printed 
station cards 
Markers 
Flipcharts or 
sticky notes 
at each 
station 
PPT with 
overview of 7 
pillars 
Optional: 
large poster 
or digital 
whiteboard 
for “Web of 
Citizenship” 
synthesis 
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foundations of inclusive citizenship are interconnected and 
mutually reinforcing. With the trainer’s guidance, the group 
will identify meaningful links between the different pillars 
(for example, how education can strengthen cultural rights, 
or how dialogue can support national identity). These 
connections will be represented with lines or arrows drawn 
between the elements, and each connection should be 
labeled to explain the relationship. 
 
The purpose of this activity is to emphasize that inclusive 
citizenship does not rely on isolated values; rather, it 
emerges from the dynamic interaction of multiple elements 
working together to support a pluralistic, just, and cohesive 
society. 

4 National Identity 
& Diversity 
 
LO17, LO19 
 
(20 min) 
 

Identity Expression Wheel Activity 
The trainer introduces the activity as a self-reflection based 
on the “Wheel of Life” method, adapted to identity. 
Participants receive a blank wheel with 8 segments to label 
(religion, ethnicity, language, gender, nationality…). 
 
Each participant will score from 0 (not expressed) to 10 
(freely expressed) how visible or accepted each identity 
aspect is in public life. Then, they will connect the scores to 
form their unique “identity shape.” 
 
Some volunteers will discuss: 

– Which identities are most expressed? 
– Which are invisible or marginalized? 
– How do we experience this in daily public life? 

 
After the discussion, the trainer introduces the concept of 
inclusive national identity that allows personal affiliations to 
enrich public belonging instead of contradicting it. 
 
Synthesis: 
Each participant completes the sentence: 
“An inclusive national identity means…” and shares their 
reflections with the group. These responses can be posted 
to create a visual wall of collective insight. 

 
 
Printed 
identity 
wheel 
template 
(Annex 2) 

5 From Exclusion 
to Participation 

Scenario Role Play:   
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LO24, LO27 
 
(20- 25 min) 
 

Participants are divided into 4 groups. Each group receives 
one short case study illustrating a challenge related to one 
of the four pillars of inclusive citizenship: 
1. Civil society and political participation 
2. Collective memory and historical injustice 
3. Societal dialogue 
4. Education on diversity 
 
Each group reads their case, discusses the situation, and 
answers some questions: 

– What is the challenge or exclusion shown in the story? 
– What actions or solutions could promote fairness, voice, 

and participation? 
Each group presents their case and proposed response 
briefly. 
 
After synthesizing the group’s reflexions, the trainer 
presents the four foundational pillars of inclusive citizenship. 
They clarify the role of each pillar and link it to the real-life 
cases discussed. 
 
Optional personal reflection question: 
“Which pillar do I feel most connected to, and why?” 

Examples in 
annex 3 
(illustrative 
examples, 
and can be 
further 
developed, 
adapted, or 
replaced 
based on the 
expertise of 
the trainers) 
 
 
 
 
 
 
 
 
 
PPT 

6  Building a 
Constitution of 
Inclusive 
Citizenship 
 
LO25, LO27, 
LO28 
 
(30 min)  
 

Group Challenge: Drafting a Mini-Constitution 
The trainer introduces the challenge: each group will draft 5 
key articles for a “Mini-Constitution of Inclusive Citizenship 
in Lebanon”. 
 
Each article must address one or more dimensions: 

– Social rights 
– Political participation 
– Economic justice 
– Cultural recognition 
– Anti-discrimination and inclusion 

 
Group Work (15 min): Groups write their articles and 
prepare to present. 
 
Each group presents its 5 articles. Other participants give 
feedback: 
– “Which articles are most inclusive?” 

 
Flipchart 
paper 
Markers 
 
Refer to 
inclusive 
module page 
262 
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– “Whose voice is still missing?” 
 
The trainer summarizes the shared values that emerged, 
highlighting practices and responsibilities of inclusive 
citizens, and linking them to real-world constitutional 
principles. 
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Annex 1 (ICD M – Unit 4) 

 نشاط جماعي: استكشاف نماذج المواطنة 

 :التعليمات للمشاركين  

 .مجموعات صغيرة 5سيتم تقسيمكم إلى   

 ).أحد الأعمدة في الجدول( نموذج واحد من نماذج المواطنة ستحصل كل مجموعة على    

 .قوموا بالبحث السريع على الإنترنت لتعريف النموذج المخصص لكم  

 .ثم أكملوا الصفوف الثلاثة التالية في الجدول  

ً أخيرًا، أضيفوا     .من سياقكم المحلي )بلدكم أو مجتمعكم( يجُسّد هذا النموذج مثالاً واقعيا

 

 جدول العمل الجماعي 

 

      نموذج المواطنة  المواطنة الفئوية  المواطنة القومية   المواطنة المتعددة ثقافياً  المواطنة العالمية  المواطنة الحاضنة للتنوع
      الدينامية المجتمعية
      الدينامية السياسية
 الدينامية السلوكية 

 

 

المواطنة الحاضنة   المواطنة العالمية  المواطنة المتعددة ثقافيًا  المواطنة القومية  المواطنة الفئوية  نموذج المواطنة 

 للتنوع 

الدينامية  

 المجتمعية 

 العيش معاً  العولمة  التعددية الثقافية  هوية قومية  الجماعية 

 الشراكة  وحدة المصير  المحاصصة  الانصهار  التمييز  الدينامية السياسية 

بين التسامح  الدينامية السلوكية 

 والذمية 

بين المساواة  

 والمظلومية 

بين الخصوصية 

 والانعزالية

بين التعاطف  

 والتماهي 

 بين التكامل والشعوبية
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Annex 2 (ICD M – Unit 4) 

My Identity Expression Wheel 

Instructions: This is your “Identity Expression Wheel” — a personal reflection tool to explore how 
freely and safely you express different parts of who you are in public life. 

Around the circle (wheel), write down 8 aspects of your identity that are important to you. You can 
choose from or add to the following: Religion – Language – Ethnicity – Gender - Social class – 
Nationality - Region of origin - Ability/disability - Political beliefs - Other… 

1. For each aspect of your identity, score the degree of its expression from 0 (not expressed at all) to 10 
(fully and freely expressed in public life). 

2. Once done, connect the dots to form your personal "wheel" and observe the shape: 
o Which aspects of your identities are fully visible? 
o Which are hidden or constrained? 
o What does this shape say about how you navigate public life? 
3. Reflect silently, then share if you like: 
o What would it take for all the aspects of your identity to be recognized equally? 
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Annex 3 (ICD M – Unit 4) 

Case Studies 

Instructions: You are part of a group that has received a case study. Read the case together and 
discuss the questions below. Appoint someone to summarize and present your ideas. 

Read your assigned case study and discuss: 

– What is the challenge or exclusion shown in the story?  
– What actions or solutions could promote fairness, voice, and participation? 

Case Study 1 – Political Participation (Civil Society & Youth) 

Sara, a 23-year-old university student, wants to join a local municipal youth committee. However, she 
learns that committee seats are informally reserved for members affiliated with traditional political 
parties. She is told it would be better to "wait her turn" or "choose a side." 

Case Study 2 – Collective Memory & Reconciliation  

A university organizes a public event commemorating the civil war, but it only invites speakers from one 
political group. Students from other communities protest, saying their pain and stories are being ignored 
or erased. Tensions rise on campus. 

Case Study 3 – Societal Dialogue  

A popular podcast hosted by university graduates discusses social issues but regularly mocks religious 
minorities and makes generalizations about rural populations. When a listener raises concerns online, 
the hosts claim it's "just jokes" and accuse critics of lacking humor. 

Case Study 4 – Education on Diversity  

A student with a disability joins a regular classroom. The teacher wants to support them but has never 
been trained in inclusive practices. Other students don’t know how to interact with their new classmate 
and begin excluding them
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Module Introduction: Communication in the Political Sphere 

In today’s world, the ability to communicate effectively is not just a skill, it is a form of power. In the 
political domain, communication is the bridge between ideas and action, between leaders and citizens, 
between intention and impact. For young people stepping into political or civic engagement, especially 
through initiatives such as youth parliaments, mastering communication is essential to becoming credible, 
inspiring, and responsible public figures. 
Political communication goes far beyond speaking well in public. It is about connecting with people, 
building trust, articulating ideas clearly, and standing firm with empathy and resilience, especially when 
dealing with disagreement, pressure, or public scrutiny. It involves understanding one’s audience, framing 
messages with purpose, using data and stories effectively, and engaging with others in a way that reflects 
shared values and the common good. 
 
This module invites participants to explore the foundations of political communication through practical 
exercises, critical reflection, and strategic thinking. Whether delivering a speech, debating a policy, 
engaging with media, or simply introducing oneself authentically, participants will develop both the 
technical and interpersonal tools needed to be heard—and to listen. 

Main Goals of the Communication Module (CM) 

• To strengthen participants' ability to express themselves clearly and confidently in political and public 
spaces. 
• To promote ethical, inclusive, and emotionally intelligent communication aligned with democratic 
values. 
• To equip participants with the tools to advocate effectively for causes, build dialogue across differences, 
and lead with credibility. 

General Learning Objectives 

By the end of this module, participants will be able to: 
1. Explain the ethical responsibilities and strategic techniques behind impactful political communication. 
2. Reflect on their personal motivations and values in relation to civic engagement and the common good. 
3. Communicate confidently using verbal, non-verbal, and digital tools in diverse public or political settings. 
4. Adapt their messages and behavior to respond thoughtfully and respectfully to varied audiences, 

feedback, and challenges. 

This Module includes 3 Units: 

Unit 1: Foundations of Public Identity and Political Communication   
Unit 2: Voice, Presence & Interaction   
Unit 3: The Public Speaking Practice & Media Readiness     
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UNIT -1- FOUNDATIONS OF PUBLIC IDENTITY AND 
POLITICAL COMMUNICATION 

Unit Introduction 

Public communication begins with self-awareness. To speak with purpose and lead with integrity, we must 
first understand who we are, what drives us, what we believe in, and how our values influence the 
messages we share. This unit invites participants to reflect on their personal identity, clarify their 
motivations for civic engagement, and explore the ethical responsibilities that come with communicating 
in public. 
 
Words, especially in public settings, are never neutral. They express not only personal beliefs but also 
signal broader commitments, to the community, to the public good, and to respectful dialogue. This unit 
encourages participants to consider how trust is built through authenticity, accountability, and a genuine 
sense of service. 
Alongside this reflection, participants will be introduced to the fundamentals of message framing, learning 
how to organize and prioritize ideas to communicate with clarity, impact, and confidence. They will 
practice crafting concise, meaningful introductions that reflect who they are and what they stand for. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which will be assessed 
through the evidence outlined below. 

 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

Learning outcomes Assessment evidence 

- LO1 (K): Define the role and ethical responsibilities of 
a political communicator or public figure. 

- LO2 (K): Identify message-framing techniques for 
political or civic communication.  

- LO3 (A): Reflect on personal motivations for public 
participation and alignment with the concept of the 
common good. 

- LO4 (S):  Deliver a clear and authentic self-
introduction (60–90 seconds) by prioritizing key ideas 
and structuring the speech using a concise and 
impactful format. 

 

- Multiple choice quiz assessing conceptual 
understanding 

- Individual written reflection on personal 
public role and values (Annex 1) 

- Self-introduction speech evaluated using a 
structured rubric(Annex 2)  
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Essential questions of the unit  

✓ What does it mean to speak responsibly and ethically in public life? 
✓ How do my personal values and motivations influence the way I communicate? 
✓ How can I structure my message to be clear, authentic, and impactful, especially when time is limited? 
✓ What do I want others to understand about who I am and what I represent? 

 

Learning Plan Time Frame 

 90 - 110 minutes   

# Segments title & 
outcomes 

Segments activities / Learning strategy Resources 

1 Public Identity 
Titles 
 
LO3 
 
(10-15 min) 
 

Ice breaker activity  
The trainer introduces the session with an engaging 
icebreaker: "If you had to introduce yourself as a 
community figure or public voice, what title would you 
give yourself, and what values or responsibilities would 
that title carry?" 
Participants reflect silently for one minute, then write 
their names and their chosen "title" on a sticky note or 
post it via a digital tool (ex. Mentimeter, Slido, Padlet). 
[Examples: “Community Listener,” “Youth Advocate,” 
“Bridge-Builder.”] 
 
The trainer collects the titles and maps them on a 
flipchart under shared values or motivations (justice, 
equality, change…). This leads into a brief facilitated 
discussion: What kinds of identities do we project in 
public spaces? How do these roles reflect values, 
power, or service? 

 
Flipchart and 
markers  
Sticky notes  
 
 
Digital 
facilitation tools 
(ex. 
Mentimeter, 
Wooclap, Slido, 
Padlet) 

2 The role and 
ethics of the 
political 
communicator  
 
LO1 
 
 
(20 min) 
 

Think pair share - Interactive discussion  
Think (Individual Reflection): Participants will take a 
minute to reflect silently on the following question: 
“What makes someone trustworthy in public life?” 
They may give keywords or recall an example of a 
public figure they admire or question. 
Pair (Small Exchange): Participants then turn to a 
partner to share their reflections.  
Share (Plenary Discussion): The trainer will invite 
several pairs to share their discussed ideas with the 
whole group.  
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Using participant insights, the trainer introduces key 
ethical concepts: trust, authenticity, representation, 
accountability. Examples contrast ethical vs. 
opportunistic communicators.  
He leads small discussions based on guiding questions 
like: “What makes someone trustworthy in public life?” 
“What do citizens expect from public communicators 
today?” 
Participants participate in discussions and share 
examples of public figures they admire or question, 
explaining why. 

 
 
PPT slides 
Com M1: ethics 
and trust in 
political 
communication 

3 Self-Positioning 
and Motivation 
 
LO3 
 
 
(20 min) 
 

Guided Reflection: Why I Serve? 
Participants complete a guided writing reflection 
(Annex 1), answering prompts such as: 
• “What do I stand for as a future communicator?” 
• “What values guide me?” 
• “How does this connect with the common good?” 
After writing (10–15 min), a few volunteers may share 
highlights.  
The trainer invites participants to keep their reflection to 
prepare for the final self-introduction. 

Annex 1 – 
Guided 
Reflection Sheet 
Pens, paper 

4 Building blocks of 
a compelling 
message 
 
LO2 
 
 
(20 min) 
 

Exploration of Examples 
Participants work in small groups or individually to 
read or watch short extracts (2–3 lines or a 30-second 
clip each) and answer the guiding question: 
What message is being conveyed, and how is it being 
framed? 

- Example on Emotional Appeal: "If we don’t act now, 
more families will go hungry tonight. Your voice can make 
the difference."  (Discussion: What emotion is being 
triggered? What values are being appealed to?) 

- Example on Logical Appeal: "Statistics show that cities 
investing in public transport reduce traffic by 40%. Isn’t it 
time we invest in smart solutions?" (Discussion: What 
evidence is used? How does the logic support the 
message?) 

- Example on Credibility-Based Appeal: "As a doctor who’s 
worked 20 years in underserved communities, I’ve seen 
what access to clean water really means.” (Discussion: 
Who is speaking, and why does their experience matter?) 

 
 
PPT / Clips of 
short extracts if 
available 
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- Example on Weak/Unstructured Message: "There are 
many things to fix. Maybe we should talk about it 
someday." (Discussion: What’s missing? How does the 
lack of framing affect the impact?)  
 
After a quick discussion, the trainer introduces and 
explains the three pillars of effective speaking: 
structure, story, and engagement, and defines the 
types of appeals used in civic and political 
communication: emotional, logical, and credibility 
based.  
 
The trainer also presents a simple and effective speech 
structure to guide participants in future speaking 
activities: Opening – A hook or attention-grabber 
(ex. quote, question, bold statement) Body – 2–3 key 
ideas or messages (supported by examples, values, or 
evidence) and a Closing – A memorable final line 
showing conviction, vision, or a call to action 

 
 
 
 
 
 
PPT  
 
 
 
 
 
 
 
PPT 

5 60-second self-
presentation 
challenge  
 
LO4 
 
(20 min) 

Mini Speech Activity 
Participants will craft and deliver a clear and authentic 
self-introduction based on their earlier reflection 
(guided reflection: Why I serve? – section 3). They will 
identify 2–3 key ideas from their reflection to include in 
their speech, following the previous format (opening - 
hook, a body - core message, and a closing - conviction 
or future intention). 
They will have 10 minutes to prepare and rehearse 
individually, after which they will pair up to practice 
delivering their 60–90 second speech and offer each 
other brief, structured feedback based on the 
evaluation rubric (annex 2). 
 
The trainer will then highlight effective techniques 
observed, and a few volunteers may present in plenary.  

 
Timer 
 
Evaluation 
rubric for the 
self-
introduction  
(Annex 2)  
 
 
Phones 
(optional: to 
record) 
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Annex 1 (C M – Unit 1) 

 Guided Reflection Sheet – " Why I Serve?" 

Instructions: Take 10–15 minutes to reflect silently and respond to the following questions. Be honest 
and specific. 

1. What motivates me to speak in public or take on a public role? 

 
 

2. What values are most important to me when I communicate with others? 

 
 

3. In my view, what is the "common good" I want to serve? 

 
 

4. Who do I hope to represent or speak for when I address the public? 

 
 

5. What do I want people to remember about me as a public communicator? 
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Annex 2 (CM – Unit 1) 

 Mini speech peer feedback rubric 

Criteria Needs Improvement 
(1) 

Progressing (2) Confident & Clear (3) 

1. Clarity of 
Message 

The message was 
unclear or difficult to 
follow. 

The message had some 
focus but lacked precision 
or coherence. 

The message was clear, 
focused, and easy to 
understand. 

2. Structure No clear structure; 
ideas seemed 
disconnected or 
improvised. 

Some structure is evident, 
but transitions or flow 
need improvement. 

The speech followed a 
clear structure: strong 
opening, key ideas, and 
conclusion. 

3. Authenticity 
& Engagement 

The speaker seemed 
unsure or disconnected 
from the message. 

The speaker showed some 
confidence, but tone or 
delivery felt partially 
unconvincing. 

The speaker was 
confident, sincere, and 
connected well with the 
listener. 

Comments / Suggestions for Improvement: 
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UNIT -2 -  VOICE, PRESENCE & INTERACTION 

Unit Introduction 

This unit focuses on enhancing both verbal and non-verbal communication skills essential for impactful 
public speaking. It emphasizes understanding and managing body language and vocal elements that 
contribute to delivering clear and engaging messages. Participants will explore common emotional 
triggers that can arise in public settings and learn effective techniques to regulate these responses. 
Additionally, the unit addresses strategies for maintaining presence and credibility when facing 
interruptions or pressure, highlighting the importance of composure, empathy, and resilience. Through 
practical exercises and reflective activities, participants will develop the ability to communicate 
authentically and confidently, ensuring their message resonates effectively with diverse audiences. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be assessed 
through the evidence outlined below. 

 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

 

Learning outcomes Assessment evidence 

- LO1 (K): Identify body language and vocal elements 
that contribute to impactful public speaking.  

- LO2(K): Identify common emotional triggers in public 
settings. 

- LO3 (S): Apply verbal and non-verbal techniques to 
improve presence and audience engagement.  

- LO4 (S): Practice responding to interruptions calmly 
and professionally. 

- LO5 (A): Demonstrate awareness of the unspoken 
messages conveyed during public speaking. 

- LO6 (A): Show composure, empathy, and resilience 
under pressure. 

 

- Multiple choice questions  

 

- Observation rubric during role-plays  (annex 
1)  

 

- Self-assessment card at the end: "One thing I 
improved today" + "One thing I will try to 
practice next time I speak." 
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Essential questions of the unit  

✓ How do body language and vocal elements influence the clarity and impact of public messages? 
✓ What are common emotional triggers in public speaking, and how can they be effectively managed? 
✓ What strategies support composure and audience engagement during interruptions or challenging speaking 

situations? 
 
Learning Plan Time Frame 

 70 - 90 minutes   

# Segments title & 
outcomes 

Segments activities / Learning strategy Resources 

1 Beyond words: 
The hidden 
message 
 
(LO1 + LO5) 
 

20 min 

Interactive Observation 
Participants will watch 2–3 short video clips of public 
speakers (or live trainer demonstrations) first with the 
sound muted, then a second time with sound on. During 
the muted viewing, they will focus on nonverbal cues 
(posture, gestures, eye contact, facial expressions, and 
movement) and take notes on what they think is being 
communicated. 
After each clip, participants briefly discuss what they 
interpreted nonverbally. Once sound is restored, they 
compare the spoken message with their original 
assumptions. 
 
The trainer facilitates a short synthesis discussion, 
followed by a short interactive input summarizing key 
element of effective non-verbal communication: 
posture, gestures, eye contact, tone, pitch, pace, and 
volume, and how they may reinforce or contradict the 
verbal message. 

 
 
Short video 
clips of public 
speakers 
 
 
 
 
 
 
 
 
PPT with 
visuals 

2 Understanding 
triggers and 
staying grounded  
 
(LO2 + LO6) 
 
25 min 

Case studies  
Participants are presented with brief, realistic scenarios 
in which a public speaker may experience emotional 
discomfort or pressure (such as being rudely 
interrupted, questioned harshly, or receiving personal 
criticism). These scenarios may be shared through short 
video clips (better if available) or described in written 
form. 
 

 
Case study 
handouts or 
videos if 
available 
(samples in 
annex 1) 
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Working in small groups, participants discuss how the 
speaker in each case might feel and identify both 
internal and external reactions that could arise. They 
reflect on the emotional landscape of public speaking, 
especially when engaging in politically or socially 
sensitive discussions. 
 
Each group then shares key insights from their 
discussion. The trainer then introduces the concept of 
emotional triggers, explaining why they arise and how 
they impact speakers. Simple regulation strategies are 
presented (ex. grounding, focused breathing, reframing, 
refocusing on purpose). 
 
The session concludes with a brief demonstration or 
video showcasing (if available) a speaker navigating a 
high-pressure situation with composure, empathy, and 
resilience, highlighting emotional intelligence as an 
essential quality for effective and ethical public 
communication. 

 
 
 
 
 
 
 
 
 
 
PPT 
 
 
 
 
 
Video clip  

3 Interrupt Me! 
Developing 
resilience during 
public speaking  
 
(LO3+ LO4) 
 
25 min 

Roleplay 
Participants work in rotating pairs (A/B roles): one 
speaks, the other plays the interrupter (ex. skeptical 
question, emotional challenge, or side comment). After 
each mini-round, they offer each other structured 
feedback using an observation checklist (see Annex 1) 
focused on: presence, composure, clarity, and audience 
re-engagement. 
 
Following several practice rounds, the trainer facilitates 
a brief debrief discussion using guiding questions such 
as: “What worked well?”, “What triggered a reaction?”, 
and “What might you do differently next time?” 
 
The trainer concludes with a brief demonstration and 
synthesis of common interruption types and strategies 
for handling them — highlighting verbal and non-verbal 
techniques that preserve engagement and authority 
under pressure. 

 
Role-play 
instructions 
 
Observation  
checklist 
(annex 2)  
 
 
 
 
 
 
 
 
PPT 
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Annex 1 (CM – Unit 2) 

Case Scenarios for Small Group Discussion 

Note to the Trainer: The following examples are intended as optional resources to help you prepare for 
the segment "Understanding Triggers and Staying Grounded." You are encouraged to adapt, replace, or 
localize these scenarios and triggers to reflect your context and participants' experiences. 

Case 1: Public Criticism A young activist is giving a speech about corruption when someone in the 
audience yells, "You have no idea what you're talking about! You're just a kid!" 

• Emotional Trigger: Being publicly dismissed or disrespected due to age or inexperience. 

Case 2: Personal Attacks During a televised town hall, a female speaker advocating for gender equality 
is interrupted with a sarcastic comment about her appearance. 

• Emotional Trigger: Gender-based mockery or belittling in public forums. 

Case 3: Unexpected Questioning A university student is giving a presentation on civic responsibility 
when someone challenges him aggressively about his political affiliation, which was never mentioned. 

• Emotional Trigger: Being falsely labeled or politically stereotyped. 

Case 4: Visible Disinterest During a community presentation, a speaker notices several attendees 
rolling their eyes or checking their phones repeatedly. 

• Emotional Trigger: Perceived lack of respect or audience disengagement. 

Case 5: Hostile Setting An invited guest from a marginalized group starts speaking about their rights 
and hears whispers and laughter in the back of the room. 

• Emotional Trigger: Speaking in a space that feels unwelcoming or unsafe. 
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Annex 2 (CM – Unit 2) 

Peer Feedback Rubric: Responding Under Pressure 

Speaker’s Name: ______________________ 
Observer: ______________________ 
Date: ______________________ 

Dimension Developing (1) Competent (2) Strong (3) 
Presence Limited eye contact, 

posture is closed or 
nervous, low vocal 
projection 

Maintains eye contact, 
stable posture, audible 
voice 

Confident posture, strong 
presence, consistent eye 
contact and voice control 

Composure Appears flustered or 
reactive; loses emotional 
control 

Manages emotional 
response; recovers 
from disruption 

Remains calm, grounded, 
and in control throughout 

Clarity Message is unclear or 
scattered 

Main message is mostly 
clear, with minor 
hesitations 

Message is concise, well-
structured, and confidently 
delivered 

Re-
engagement 

Does not address 
interruption or loses focus 

Acknowledges 
interruption and returns 
to message 

Smoothly redirects 
attention, reinforces key 
point, maintains audience 
engagement 

Overall comment or tip for your peer:
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UNIT -3- PUBLIC SPEAKING PRACTICE & MEDIA 
READINESS 

Unit Introduction 
 
Effective advocacy begins with understanding the broader forces that shape public life. Policies and public 
issues do not exist in isolation, they emerge from social, economic, and political realities that affect 
communities differently. This unit invites participants to explore how to craft thoughtful, impactful 
messages that respond to these real-world dynamics. 
Participants will learn how to develop evidence-based advocacy messages using a combination of data 
and field observations. They will gain practical tools for structuring their ideas, delivering them with clarity, 
and adapting their message through feedback.  
Using accessible media tools such as phones, microphones, and cameras, participants will also have the 
opportunity to practice and review their own public speaking, building confidence and communication 
skills in real-world formats. 
This unit blends reflection with hands-on learning, helping participants become strategic and responsible 
communicators for public impact. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be assessed 
through the evidence outlined below. 

Learning outcomes Assessment evidence 

- LO1 (K): Explain how public issues and policies are 
shaped by social, economic, and political contexts. 

- LO2 (K): Describe the process of developing evidence-
based policy messages using data, field insights, and 
expert input. 

- LO3 (S): Design and present advocacy messages using 
strategic communication plans.  

- LO4 (S): Practice active listening and use feedback to 
revise messages and improve delivery. 

 

- Multiple choice questions  

 

-  Peer and trainer observation rubric during 
roleplays and advocacy presentations (Annex 
1) 

 

- Short written reflection at the end  
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 KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A)   

Essential questions of the unit  

✓ How are public issues shaped by the social, political, and economic realities around us? 
✓ What makes an advocacy message clear, convincing, and evidence-based? 
✓ How does feedback and active listening improve the way we communicate in public life? 
✓ What role do empathy and inclusion play in creating messages that speak to diverse communities?  

 

Learning Plan Time Frame 

 80 - 100 minutes   

# Segments title & 
outcomes 

Segments activities / Learning strategy 
Resources 
and tools 

1 Mapping what 
shapes a public 
issue 
 
(LO1) 
 

25 min 

Regional Case Analysis – “Welcome to Al Qarya” 
Trainer presents a brief fictional case of a town (Al 
Qarya) with multiple public challenges (ex. youth 
unemployment, water pollution, lack of civic trust, 
transport issues…). 
Participants are divided into communication groups and 
asked to: 

• Identify 1 issue they believe is most urgent or strategic 
to address. 

• Map possible social, political, and economic factors 
contributing to the problem. 

• Discuss how different groups in the community are 
affected. 
(The trainer can ask participants to make a problem tree 
analysis in which they define the core problem (the 
“trunk”)., they identify root causes (political, social, or 
economic) contributing to this problem (the “roots”), they 
explore the effects or impacts on the population (the 
“branches/leaves” – Groups can use sticky notes or a 
printed template to build the tree visually.). 

 
Al Qarya 
fictional case 
handout (1 per 
group) 
 
 
 
 
 
 
 
 
 
Problem Tree 
Template 
(optional) 
Sticky notes 
Markers  
 

- LO5 (S): Use media tools (camera, phone, microphone) 
to record, review, and improve public speaking 
performance. 

- LO6 (A): Demonstrate openness, empathy, and respect 
when engaging with individuals or groups from 
diverse social, cultural, or political backgrounds. 
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After group presentations, the trainer debriefs with a 
visual tool (ex: layers of context or systems diagram), 
emphasizing the complexity behind public issues and 
the need for grounded communication strategies. 
Optionally, the trainer links this to the importance of 
evidence-based communication: “If we only talk about 
the problem without understanding its roots or who it 
impacts, our message risks being vague or ineffective.” 

 
 
 
 
 
 
 
PPT with 
visuals 

2 Building a strong 
advocacy message 
(LO2 + LO3) 
 
20 min 

The trainer provides a short recall on what makes an 
advocacy message effective, with an emphasis on: 

• Structure (clarity, logic, and flow) 
• Credibility and use of evidence 
• Tailoring messages to the audience’s values and 

concerns 
 
Strategic Messaging Draft  
Each group begins to craft a clear and targeted 
advocacy message (2 minutes message) based on the 
issue they analyzed earlier. 
Using a Message Canvas template, groups complete 
the following elements: 

• Target audience (ex. The municipal council (البلدية) - 
Local residents (أهالي البلدة) - Media/decision-makers via 
radio or TV) 

• Main message and a clear call to action 
• Supporting evidence, including statistics, field 

insights, testimonials… 
• Framing of the message using both emotional and 

rational appeals 
 
Groups are guided using a Message Canvas template, 
which helps them organize their ideas and draft a 
compelling message. 

PPT (recall on 
effective 
message 
structure / 
Framing 
techniques…) 
 
 
 
 
 
Message 
Canvas 
template 
(annex 1) 
  

3 Feedback & 
refinement lab 
(LO4+ LO6) 
 
20 min 

Message Testing  
Each group pairs with another to present their draft 
advocacy message and engage in a peer review 
process. The goal is to test message clarity, tone, and 
inclusiveness. 
Steps: 

• Groups present their message to a peer group. 
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• The listening group provides feedback using a 
Feedback Checklist. 

• Participants are encouraged to reflect on: 
o Clarity of the message 
o Emotional tone and resonance 
o Inclusivity and representation 

The trainer then facilitates a short debrief, focusing on: 
• Empathetic listening 
• Openness to feedback 
• The importance of adapting messages based on 

audience reactions and perspectives 
 
Each group revises and refines their message using peer 
input. 

Feedback 
checklist 
(annex 2)  
 
 
 
 
 
 
 
 
 

4 Group Speech 
simulation with 
recording and 
playback 
(LO3, LO4, LO5, 
LO6) 
 
30 min 

Final Group Presentation  
Each group presents their 2 minutes advocacy speech, 
directed toward one of the following fictional audiences 
from Al Qarya:  

• The municipal council (البلدية) 
• Local residents (أهالي البلدة) 

Media/decision-makers via radio or TV 
The speech must apply the communication principles 
covered earlier: 

• Structure (opening, message body, closing) 
• Story or human connection 

Engagement and clarity 
Speeches are recorded using mobile phones or 
simple video/audio setups. A designated group 
member can film each presentation. 
 

 
 
 
 
 
 
Phone or 
camera for 
recording 

5 Self-Assessment & 
Playback (LO3, 
LO4, LO5, LO6) 
 

Participants watch their recorded speeches in pairs or 
small groups. Using a self-assessment rubric (Annex 
2), they evaluate their performance across four 
dimensions: 

1. Message clarity and structure 
2. Voice and nonverbal presence 
3. Empathy and tone 
4. Ability to engage and adapt 

They then note one strength and one area for 
improvement. Volunteers can share insights in a quick 
debrief. 
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Personal Reflection & Commitment 
Participants will gather in a closing reflection circle or 
write individually on small takeaway cards in response 
to the following questions: What did I learn about 
effective and inclusive communication? How did 
feedback shape my message? What will I apply 
differently next time I speak? They will be invited to 
share one insight or commitment with the group. 
 
The trainer facilitates a synthesis debrief, connecting 
insights to the session’s objectives and reinforcing the 
value of: 

• Evidence-based messaging 
• Inclusive and audience-aware messaging 
• Ethical and empathetic public speaking 
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Annex 1 (CM – Unit 3)  

Message Outline Template 

Instructions for Trainers: 

- Distribute this sheet to each group before the message drafting segment. 

- Invite participants to complete each section collaboratively. 

 

➢ Target Audience 

Who are you addressing? Be specific (ex. local council, youth group, general public). 

Example: Municipal council members of Al Qarya 

Write here: ____________________________________________________________________________ 

➢ Main Message 

What is the core idea or proposal you want your audience to remember? 

Tip: Keep it clear, direct, and relevant to the audience’s interests or responsibilities. 

Write here: ____________________________________________________________________________ 

➢ Call to Action 

What do you want your audience to do after hearing your message? 

Example: “Support funding for a community youth center.” 

Write here: ____________________________________________________________________________ 

➢ Supporting Evidence 

What facts, data, field observations, or personal stories support your message?  

Tip: Use at least one rational (fact-based) and one human/emotional angle. 

Data or statistics: _____________________________________ 

Story or field insight: ____________________________________ 

 

➢ Emotional and Rational Appeals 

How will you connect emotionally and logically with your audience? 

✔ Emotional appeal (ex. values, empathy, urgency): ______________________________________ 

✔ Rational appeal (ex. evidence, logic, feasibility): ______________________________________ 

 

 



                  

YMP - Toolkit 
 

Communication Module (CM) 
Unit -3 – Public Speaking Practice & Media Readiness 

 

58                                                                                        

 

 

Annex 2 (CM – Unit 3) 

Feedback Checklist: Message Testing Lab 

Instructions: After listening to a group’s draft message, assess the following areas by checking the 
appropriate box. 

Criteria Yes Somewhat No 
Message Clarity 

   

1. The main idea of the message was clear and easy to understand. ☐ ☐ ☐ 
2. The message had a logical structure (clear beginning, middle, end). ☐ ☐ ☐ 
3. The call to action was specific and relevant to the target audience. ☐ ☐ ☐ 
Tone and Resonance 

   

4. The tone matched the purpose and the audience. ☐ ☐ ☐ 

5. The message used examples or stories to create emotional connection. ☐ ☐ ☐ 

6. The delivery felt authentic and confident. ☐ ☐ ☐ 
Inclusivity and Representation 

   

7. The message reflected respect for diverse perspectives and groups. ☐ ☐ ☐ 
8. The message showed empathy and awareness of community needs. ☐ ☐ ☐ 

 General Feedback 

One thing that worked well: _______________________________________________ 

One thing that could be improved: _______________________________________________ 



                  

                
  

 
 

55                                                                                        

 

MODULE  3 

Governance and Elections (GE) 
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Module Introduction: Governance and Elections (GE) 
  
This module explores the interplay between systems of governance and electoral systems, with a focus 

on the Lebanese context. Through critical analysis, debates, and interactive simulations, participants will 

develop an understanding of how different governance models function, how electoral laws shape 

representation, and how political systems influence everyday life. The module encourages learners to 

examine their own civic roles, challenge media narratives, and reflect on democratic participation as a 

tool for change. While rooted in local realities, the content connects to global principles of good 

governance, inclusion, and rights-based electoral practices. 

 

Main Goals of the Governance and Elections Module (GE M) 
 
This module aims to empower young participants with a critical understanding of how governance 

structures and electoral systems shape political participation, representation, and justice — especially 

within the Lebanese context. Through comparative analysis and interactive simulations, participants will 

explore how different models of governance function, how electoral laws are crafted and applied, and how 

power flows through formal and informal channels. 

The module challenges learners to move beyond abstract theory by analyzing real-world governance 

practices in Lebanon, evaluating the impact of electoral laws on inclusion and fairness, and reflecting on 

their own civic agency. Special attention is given to the barriers faced by underrepresented groups, and 

to the role of youth in promoting more inclusive, transparent, and accountable political systems. 

By the end of the module, participants will have developed the knowledge, skills, and attitudes necessary 

to think critically about power, question systems of exclusion, and engage constructively in shaping 

democratic processes. 
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General Learning Objectives 

By the end of this module, participants will be able to: 

1. Identify and compare different systems of governance (e.g., presidential, parliamentary, hybrid) 
and explain how they distribute power and responsibility across institutions. 
2. Describe the key features of Lebanon’s political system and analyze how it operates in both 
formal and informal structures of power. 
3. Examine how electoral laws affect representation, participation, and fairness in democratic 
processes, with a focus on Lebanon’s legal framework. 
4. Critically assess the relationship between governance structures and everyday life, including 
how political decisions impact citizens’ rights, services, and trust in institutions. 
5. Explore the role of underrepresented groups in electoral systems and reflect on barriers to their 
political inclusion. 
6. Evaluate real and simulated electoral scenarios, using concepts of transparency, justice, and civic 
responsibility to judge their effectiveness and fairness. 
7. Practice democratic engagement through simulations and debates, applying principles of 
inclusive governance and rights-based political participation. 
8. Reflect on their own civic role and develop a personal vision of ethical and inclusive leadership in 
public life. 

Essential Questions of the Module 
✓ What are the different models of governance, and how do they impact political participation? 
✓ How do electoral systems shape representation, fairness, and trust? 
✓ What makes an election law just and effective? 
✓ How can we, as youth, engage critically and constructively in shaping governance? 
 

 

This Module includes 2 Units: 

Unit 1: Governance Systems and Electoral Models 

Unit 2: Representation, Inclusion & Critical Engagement in Elections
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UNIT -1- GOVERNANCE SYSTEMS AND ELECTORAL 
MODELS 

 

 

Unit Introduction 
This unit serves as an entry point into the world of political campaigning for young This unit lays the 
foundation for understanding political systems and their connection to electoral frameworks. Participants 
will explore the architecture of governance models (monarchies, republics, presidential and parliamentary 
systems), learn the principles of good governance, and assess how electoral laws are shaped and applied. 
Emphasis will be placed on the Lebanese system, highlighting its challenges and particularities, including 
the role of local authorities. Participants will critically analyze real-world implications of governance 
structures on rights, accountability, and power distribution. 
 

Learning outcomes and assessment evidence  
By the end of this UNIT, learners will demonstrate the following learning outcomes, which 
can be assessed through the evidence outlined below. 
 

Learning Outcomes 
 

Assessment Evidence 

• LO1 (K): Understand the relationship between 
governance systems and electoral frameworks, 
with reference to Lebanon and global examples. 

• LO2 (S): Critically analyze electoral 
systems, including strengths, weaknesses, 
and impact on representation. 

• LO3 (A): Reflect on personal and collective 
roles in promoting democratic 
participation, inclusive governance and 
justice. 

o Comparative chart between 
governance systems and their impact 
on participation (LO1) 
 

o Group presentation: “Our System, Our 
Challenges” – analysis of Lebanese 
governance model (LO2) 
 

o Personal reflection card: “What does 
fair governance mean to me?” (LO3) 
 

                 KNOWLEDGE (K)    SKILLS (S)    ATTITUDES (A) 
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Essential questions of the unit  

✓ What are the main models of governance, and what are their advantages and challenges? 
✓ How is the Lebanese system structured, and how does it function in practice? 
✓ What principles should guide the design of electoral systems? 

 

Learning Plan Time Frame 

 120 minutes   

# Segment Title 

& Outcomes 

Segment Activities / Learning Strategy 

 

Resources 

and Tools 

1 

Mapping 
Governance 
Models 
LO1 (K) 

“What Does a Government Do?” Brainstorm + Venn 

Diagrams 

Trainer opens with a simple but powerful question: “What do 

you expect a government to provide or protect?” 

Participants brainstorm in small groups, then share ideas on 

a board. Trainer introduces global governance models 

(monarchy, parliamentary, presidential, hybrid), with 

emphasis on how power is shared.  

In pairs, participants complete a Venn diagram comparing 

two systems of their choice (e.g., Lebanon vs. France). 

Trainer facilitates discussion around real-life impact: “How 

does this system influence participation, rights, or trust?” 

Venn 

diagram 

template 

Flipcharts 

and color 

markers 

 

PPT: Annex 

8 – GE – 

(slides 3–5) 

2 

The Lebanese 

System: Theory 

vs. Practice 

LO1 (K), LO2 (S) 

System Mapping Activity + Gap Analysis 

Trainer presents Lebanon’s political structure: confessional 

power-sharing, parliament, presidency, municipalities, and 

informal power centers.  

Participants receive role cards representing local authorities 

(mukhtar, governor, etc.) and work in teams to visually map 

out how governance should function (law), versus how it 

works in practice (reality). Sticky notes used to identify 

“bottlenecks” or power vacuums.  

Local 

governance 

structure 

cards 

Sticky notes 

for system 

mapping 
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Facilitator debrief focuses on accountability, transparency, 

and complexity in Lebanon’s governance. 

 

PPT: Annex 

8 – GE 

(slides 6–10) 

 

3 

Understanding 

Electoral Laws 

and 

Representation 

LO1, LO2 

Debate Simulation: Proportional vs. Majoritarian 

Systems 

Trainer gives a short overview of proportional vs. majority 

voting. Participants are divided into two teams and assigned 

a position: “Proportional representation ensures justice” vs. 

“Majoritarian systems provide stability.” Each team receives 

fact cards and prepares a short argument.  

Debrief explores real Lebanese electoral reforms and asks: 

“Who benefits from which system? What voices are left 

out?” 

 

Electoral 

system 

summary 

sheets 

Debate guide 

cards 

 

PPT: Annex 

8 – GE – 

(slides 11–15) 

4 

Critical 

Deconstruction: 

What Makes a 

Law Just? 

LO2, LO3 

Article Deep Dive: Law 44/2017 

Participants receive short excerpts of the Lebanese electoral 

law. In groups, they use a worksheet to evaluate the article 

using guiding questions: “Is it fair? Transparent? Inclusive? 

Does it empower or exclude?”  

Trainer encourages cross-group feedback and closes with 

the reflective question: “What values should an electoral law 

reflect?” 

Another option is to provide the participants with the Law 

44/2017 amendments and ask them to compare them with 

their equivalents in the previous versions, and critically 

discuss whether there have been improvements or 

regressions through the amendments and why… 

 

 

Article 

analysis 

worksheet 

Facilitator 

debrief 

questions 

 

Law 44/2017 

excerpts 
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5 

Reflections on 

Governance 

and Power 

LO3 (A) 

“Who Governs Me?” Reflection Circle 

Each participant chooses a card prompt such as: “Who 

governs my life today?” or “What’s one rule I’d rewrite?” 

They respond in writing, then join a circle to voluntarily 

share. Their key thoughts are summarized visually on a 

collective “governance wall.”  

Closing the session with a facilitator emphasis on lived 

experience, voice, and the meaning of justice in everyday 

life. 

 

Reflection 

prompt cards 

Wall poster 

for collective 

insights 

Markers, 

stickers 
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UNIT -2- REPRESENTATION, INCLUSION  
& CIVIC ENGAGEMENT IN ELECTIONS  

Unit Introduction 

This unit deepens the discussion by challenging participants to examine how electoral systems impact 
inclusion, equity, and democratic trust. Youth engage with topics such as gender parity, access for people 
with disabilities, political apathy, and the role of media. Using debates and simulations, they’ll explore both 
their rights and responsibilities within the electoral process—and imagine alternatives for a more just 
political future. 
 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be 
assessed through the evidence outlined below. 

 

Learning outcomes Assessment evidence 

• LO1 (K): Describe electoral systems  
 

• LO2 (S): Analyze the impact of electoral 
laws on marginalized groups. 
 

 
• LO3 (A): Reflect critically on personal 

and collective civic roles. 
 

o Role-play notes: Participation in inclusion 
debate scenarios (LO2) 
 

o “Who’s Missing from Parliament?” group 
analysis posters (LO2, LO3) 
 

o Written opinion piece: “If I rewrote the 
electoral law…” (LO3) 

KNOWLEDGE (K)   SKILLS (S)     ATTITUDES (A) 
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Essential questions of the unit  

✓ Who is represented—and who is left out—under our current electoral system? 
✓ How do laws affect different groups’ access to power? 
✓ How can youth shape democratic participation? 

Learning Plan Time 
Frame 

 120 minutes   

# Segment 

Title & 

Outcomes 

Segment Activities / Learning 

Strategy 

Resources 

and Tools 

1 

Inclusion in 

Representation 

LO2 (S) 

Gallery Walk: Who’s Missing from 

Parliament? 

Trainer sets up a gallery of posters highlighting 

stats and profiles of underrepresented groups 

in Lebanese politics (youth, women, PWDs…). 

Participants walk through and place colored 

dots on each poster based on perceived level of 

inclusion.  

Group debrief: “Who’s at the decision-making 

table—and who’s not?” Participants share 

insights, and the group maps out power gaps. 

 

 

Group profiles 

with stats 

Colored dot 

stickers 

 

PPT: Annex 9 – 

(slides 5–7) 

2 

Debating 

Equity and 

Quotas 

LO2 (S) 

Structured Debate: Gender Quotas in 

Parliament 

Participants are assigned roles: advocates, 

critics, neutral observers. Using briefing sheets, 

each team prepares arguments for or against 

gender quotas. Observers note strength of 

arguments and emotional tone.  

Debate 

instruction sheet 

Gender quota fact 

sheet 

 

PPT: Annex 9 – 

GE – (slides 8–10) 
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After the debate, a reflection session centers on 

equity, merit, and systemic barriers. 

 

3 

Barriers to 

Participation 

LO2, LO3 

Brainstorm + Civic Standpoints 

Trainer opens with the provocation: “Should 

youth even care about voting?” Participants 

brainstorm barriers they face or perceive 

(disillusionment, corruption, exclusion). Then, 

each writes one reason they would or wouldn’t 

vote, and shares in small groups.  

Facilitator helps connect emotional responses 

to systemic reform. 

 

Civic engagement 

reflection cards 

Opinion-prompt 

handouts 

4 

Fake News & 

Media Impact 

on Elections 

LO3 (A) 

Critical Media Challenge 

Participants receive a fictional news article 

related to elections, full of bias, sensationalism, 

or misinformation. Using a checklist, they 

identify red flags.  

Trainer presents media literacy tips, followed 

by a group discussion: “How can media 

manipulate voters?” “How can we push back?” 

 

Fake article 

sample 

“Spot the Bias” 

checklist 

Critical media 

literacy cards 

5 
Imagining a 

Better Electoral 

Future 

LO3 (A) 

“If I Rewrote the Law” Creative Workshop 

Each participant selects one article or aspect of 

Lebanon’s electoral law and writes a short 

proposed reform or rewrite. They post their 

idea on a mural.  

Group votes using stickers to select the “most 

Writing templates 

Poster wall for 

suggestions 

Voting stickers or 

stars 



                  

                
  

YMP – Toolkit 
 

Governance and Elections (GE) Module 
 

 
 

65                                                                                        

 

urgent reform.” Final reflection: “How can this 

become a real demand?” 

 

 

 

Glossary of all Activities and Resources 

 

List of Activities 

Governance and Elections Module 

• Venn Diagram of Governance Models 
• System Mapping – Lebanese Governance 
• Debate Simulation – Electoral Justice 
• Critical Deconstruction of Electoral Laws 
• Reflection Circle: Who Governs My Life? 
• Gallery Walk: Inclusion in Representation 
• Debate: Gender Quotas in Parliament 
• Barriers to Participation Brainstorm 
• Fake News & Media Literacy Exercise 
• Electoral Law Rewrite & Mural Activity 

 

List of Resources and Tools 

• Annex 8 – GE: Governance Systems Slides  
• Annex 9 – GE: Inclusion and Representation Slides  
• Law 44/2017 (Excerpts) – Lebanese Electoral Law and the Law Amendments  
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Annexes 

1. Venn Diagram of Governance Models 
Activity Detail: Participants compare different governance types (e.g., presidential vs. parliamentary 
systems). Each model is represented by a circle, and overlapping areas are used to identify shared 
features—such as citizen participation, checks and balances, and executive accountability. 
Research Insight: The Venn diagram is a classic visual tool for simplifying complex relationships 
between models and helps learners grasp how systems relate or differ . 
Purpose & Outcome: This visual comparison deepens students’ understanding of structural 
implications for democracy—such as how fixed executive terms (presidential) contrast with 
parliamentary responsiveness. 
 

2. System Mapping – Lebanese Governance 
Activity Detail: Using role cards (mayor, governor, MP, civil activist), students map out official and 
informal governance structures—identifying overlaps, bottlenecks (e.g., sectarian quotas), and real 
power dynamics. 
Research Insight: Lebanon’s governance is shaped by consociationalism and confessional power‐
sharing (equal Christian/Muslim seats in parliament) . 
Purpose & Outcome: Participants discover how formal mechanisms interact with shadow politics, 
deepening their systems-thinking and critical analysis skills. 
 

3. Debate Simulation – Electoral Justice 
Activity Detail: Participants debate electoral systems' fairness—majoritarian vs. proportional. They use 
statistics and real-world Lebanese data to formulate arguments. 
Research Insight: Lebanon’s 2017 adoption of proportional representation aimed to improve inclusion, 
but sectarian quotas and preferential votes still limit equity . 
Purpose & Outcome: Through argumentation, participants cultivate critical thinking and apply 
theoretical knowledge to Lebanese electoral reform. 
 

4. Critical Deconstruction of Electoral Laws 
Activity Detail: Participants analyze translated excerpts from Law 44/2017, guided by questions about 
fairness, representation, transparency, and barriers for youth or minorities. 
Research Insight: Analyses show reforms improved representation via proportional systems, but 
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preferential votes and sectarian design still disadvantage women and youth . 
Purpose & Outcome: Learners sharpen analytical skills and gain nuanced understanding of legal 
frameworks shaping elections. 
 

5. Reflection Circle: “Who Governs My Life?” 
Activity Detail: Using personal reflection prompts (e.g., “Who governs my daily life?”), participants 
write responses and then share in a circle. A collective “governance wall” captures shared insights. 
Purpose & Outcome: This reflective component connects personal lived experience with systemic 
governance issues, fostering empathy and civic identity. 
 

6. Gallery Walk: Inclusion in Representation 
Activity Detail: Posters illustrate underrepresented groups (youth, women, PWDs, refugees). 
Participants place sticky dots indicating perceived inclusion levels, then discuss power gaps they 
perceive. 
Research Insight: Women make up only ~6% of Lebanon’s parliament and municipal councils—one of 
the lowest rates in the region . 
Purpose & Outcome: This visual exercise opens space for critical reflection on representation and 
underlines the necessity of inclusive reforms. 
 

7. Debate: Gender Quotas in Parliament 
Activity Detail: Teams debate whether Lebanon should implement gender quotas in parliament or 
local councils. Arguments, observers, and cross-talk reflections are included. 
Research Insight: Gender quotas have been effective globally, though reserved-seat systems tend to be 
more impactful than voluntary quotas . In Lebanon, gender quotas are being pushed (e.g., 26 seats for 
women with parity across sects), though progress is slow   
Purpose & Outcome: Learners engage with gender equality strategies and policymaking challenges, 
practicing advocacy and evaluative reasoning. 
 

8. Barriers to Participation Brainstorm 
Activity Detail: Participants brainstorm obstacles to youth electoral engagement (e.g., apathy, 
disenfranchisement, corruption) and share personal positions and stories. 
Research Insight: High youth abstention is linked to lack of trust, clientelism, and media skepticism, 
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with reports of ’vote buying’ affecting nearly half of voters . 
Purpose & Outcome: The exercise personalizes systemic barriers and primes participants to envision 
responsive civic engagement strategies. 
 

9. Fake News & Media Literacy Exercise 
Activity Detail: Students examine a staged news article full of bias and misinformation, using checklists 
to identify red flags and manipulation tactics. 
Research Insight: Media manipulation and sensationalism significantly distort electoral opinions. 
Media literacy helps voters recognize bias and demand accountability . 
Purpose & Outcome: Learners acquire critical media skills essential for informed voting and 
countering disinformation. 
 

10. Electoral Law Rewrite & Mural Activity 
Activity Detail: Individually or in groups, participants write proposed improvements to real election 
law excerpts. These are posted on a mural and collectively voted on. Discussion follows how to 
advocate for these reforms. 
Research Insight: Youth-led legal reform proposals—like UNDP-backed gender quota bills—show that 
civil society pressure can shape policy when strategically channeled into legislation and media advocacy 

. 
Purpose & Outcome: Participants gain applied policymaking experience and practice civic action 
through concrete, strategic recommendations designed to influence decision-makers. 

 
Annex 8 – GE: Governance Systems Slides 
These slides visually introduce global models of governance, illustrate Lebanon’s hybrid system, and 
provide key terminology and diagrams to support learner understanding. Use them to guide the Venn 
diagram activity, system mapping, and debate prep. Slides 3–10 are particularly useful for Unit 1. 

 
Annex 9 – GE: Inclusion and Representation Slides 
This annex includes data visualizations, profiles of underrepresented groups, debate prompts on quotas, 
and media analysis tips. Ideal for guiding the gallery walk, structured debates, and fake news 
deconstruction in Unit 2. 
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Law 44/2017 – Translated Excerpts 
Short, translated selections from Lebanon’s electoral law. Includes articles related to representation, 
voting age, districting, media, and campaign finance. These excerpts are used in the “Deconstruction” 
activity and the “Rewrite the Law” exercise. Select excerpts based on group level and context. 
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MODULE  4 

Campaigning Strategies
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Module Introduction and Description: Campaigning Strategies (CS) 

This module introduces the core principles and practical tools behind effective political campaigning. Participants will 

explore the essential elements of a successful campaign, including planning, communication strategies, and voter 

targeting. Through interactive exercises, they will develop and deliver political messages tailored to specific audiences 

and gain hands-on experience with tools such as problem-tree analysis, campaign budgeting, and team organization. The 

module also emphasizes ethical leadership and sound strategic decision-making in complex campaign environments. 

Finally, participants will reflect on their role in public life and the broader importance of civic engagement, encouraging 

active and responsible participation in democratic processes. 

 

Main Goals of the Campaigning Strategies Module (CS) 

This module equips young participants with a comprehensive understanding of political campaigning as both a strategic 

and civic practice. It empowers them to design and execute ethical, targeted, and effective campaigns rooted in real 

community needs and political contexts. By engaging in interactive planning, communication, and voter outreach 

activities, participants develop the skills to craft persuasive messages, build campaign teams, and reach diverse audiences 

with integrity and purpose. 

The module fosters analytical thinking, collaborative leadership, and adaptive decision-making within the complexities 

of electoral environments. It encourages youth to reflect on their civic responsibilities, explore their voice in public life, 

and recognize campaigning as a powerful tool for promoting democratic values, inclusion, and accountable leadership. 

 

General Learning Objectives 

By the end of this module, participants will be able to: 

 

1. Define the essential components of a political campaign, including planning, message 
development, voter segmentation, and contact strategies. 
2. Analyze community needs and electoral environments to develop data-informed, context-specific 
campaign strategies. 
3. Apply strategic planning tools—such as the voter pyramid, message triangle, and campaign 
timeline—to structure outreach and engagement activities. 
4. Craft and adapt clear, persuasive, and audience-tailored political messages using ethical 
communication principles. 
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5. Demonstrate practical skills in public speaking, voter interaction, team coordination, and press 
engagement during live campaign simulations. 
6. Evaluate the effectiveness and ethical implications of different voter contact methods, balancing 
impact with available resources. 
7. Reflect critically on personal leadership styles, civic identity, and the values that should guide 
democratic participation. 
8. Commit to responsible, inclusive, and values-driven campaign practices that build public trust and 
encourage active citizenship. 

 

Essential Questions of the Module 
✓ What makes a political campaign effective in the Lebanese context? 
✓ How can a personal message be crafted to resonate with voters? 
✓ Why is ethical leadership essential in political campaigning? 
✓ How can youth transform local knowledge into campaign strategies? 
 

 

 

This Module includes 5 Units: 

Unit 1: Introduction to Campaigning and Understanding your Electors 

Unit 2: Strategic Planning 

Unit 3: Principles of Communication and Electoral Message 

Unit 4: Voter Contact Strategy 

Unit 5: Campaign Simulation. 
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UNIT -1- INTRODUCTION TO CAMPAIGNING  
AND UNDERSTANDING YOUR ELECTORS 

 

Unit Introduction 

This unit serves as an entry point into the world of political campaigning for young participants in the Youth Mock 

Parliament. It introduces the foundational concepts and practical tools needed to design and lead an electoral campaign. 

Participants will explore what makes a campaign effective, understand the importance of tailored messaging, and learn 

how to engage meaningfully with electors. Through interactive activities, group reflections, and real-life-inspired 

simulations, they will develop the awareness and skills required to navigate the political landscape, reflect on their civic 

role, and connect with their communities in impactful ways. 

 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be 
assessed through the evidence outlined below. 

 

Learning outcomes Assessment evidence 

 
• LO1 (K): Understand the components of a 
successful political campaign, including planning 
 
• LO5 (A): Reflect on their role in the public realm 
and the importance of civic engagement. 
 
 
 

o Pre/Post Test Results measuring gains in 
campaign basics (LO1)  

o  Draw Your Audience Maps evaluated for 
accuracy and depth of voter profiling (LO1, 
LO5) – 

o Exit Tickets articulating one key learning and 
one civic reflection (LO5)  

o Message Box Exercise posters reviewed for 
clarity and relevance to identified elector needs 
(LO1) 

          KNOWLEDGE (K)    SKILLS (S)    ATTITUDES (A) 
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Essential questions of the unit  

✓ What makes a political campaign effective? 
✓ Who are our electors, and how do we learn their needs and priorities? 
✓ Which tools help us collect and interpret voter data? 
✓ How does understanding my role in civic life shape my campaign approach? 

 

Learning Plan Time Frame 

 120 minutes   

# Segment 

Title & 

Outcomes 

Segment Activities / Learning Strategy 

 

Resources 

and Tools 

1 Get to 
know each 
other and 
the 
importance 
of database 
LO1 (K) 

Dynamic Icebreakers + Conceptual Debrief 

Trainer begins with “Bingo Introduction” — each 

participant receives a sheet with personal attributes 

(e.g., “likes spicy food,” “has volunteered before”). 

Participants walk around, finding peers who match, 

and writing their names in the boxes. Once finished, 

they share surprising overlaps, reinforcing shared 

identity over differences.  

Next is the “Gestures Game”: participants silently 

arrange themselves in lines according to birth month, 

favorite color, or food — using only non-verbal cues.  

The trainer then shifts the conversation: “What kind of 

data did you just gather — factual or value-based?” 

Participants are invited to reflect on the nature of 

campaign data, why it's essential, and how it helps us 

connect.  

Mini Activity: In pairs, participants try to “sell” a 

campaign idea to each other using only emotional 

appeals or factual claims, then reflect: which was more 

persuasive?  

Icebreaker 

activity (Bingo 

Introduction) 

 

Icebreaker 

activity (the 

Gestures 

game) 

(Annex 1 - 

CS) 
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Debrief links understanding people’s values and 

identities with building effective campaign messages. 

 

2 Introduction 

to 

Campaigning 

LO1 (K) 

Think–Pair–Share + World Café Exploration 

Trainer poses two opening prompts: “What is a 

campaign?” and “What makes a campaign successful?” 

Participants first reflect individually (they may look up 

examples or use AI).  

Then, they engage in a World Café format: rotating 

across themed tables (e.g., goal-setting, public 

engagement, mobilization), they brainstorm key ideas, 

build on others’ input, and summarize findings.  

Finally, the whole group shares insights, and the 

trainer uses the discussion to introduce definitions and 

the evolution of campaigning — from traditional 

activism to digital and hybrid models.  

Pre/Post quiz can be done using tools like Wooclap or 

Mentimeter to track evolving understanding. 

 

 

Wooclap/Menti

meter  

Flipcharts & 

markers 

 

Pre/Post test  

(Annex 2 - CS) 

 

 

 

3 Understanding 

Electors  

LO1 (K) 

Community Sketching + Empathy-Based 

Messaging Simulation 

Trainer introduces the term electorate, guiding 

participants to explore: “Who are we trying to reach?”  

1. Draw Your Audience: Participants sketch or 

describe the social groups in their community — their 

traits, needs, and motivations.  

2. Target Mapping: Groups identify specific voter 

groups (e.g., youth in rural areas, women in urban zones) 

and brainstorm tailored outreach methods.  

3. Message Building: Based on these conversations, 

groups create and adjust campaign messages to align 

with voter values and language.  

 

Flipcharts, 

markers 

Sample 

community 

profiles 

Sticky notes or 

cards 

 

PowerPoint  

(Annex 3 – CS) 
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Trainer closes with a debrief on the difference 

between assumed needs and real community dynamics. 

 

Hence, participants explore how to understand their 

local community’s needs by: 

• Visual Mapping – Participants sketch their 

community, identifying social groups, influencers, and 

needs. 

• Community Listening Simulation – Small groups 

simulate interviews or informal conversations with 

“residents” (played by peers) to understand values, 

needs, and challenges. 

• Message Building – Based on collected insights, 

participants craft preliminary messages for a campaign, 

adjusting tone/language depending on target group. 

 

Trainer debriefs by comparing real vs. assumed needs, 

emphasizing grassroots understanding. 

 

 

4 Reflecting on 

Civic 

Engagement 

and My Role  

LO5 (A) 

 

Personal Reflection & Role Exploration Activities 

1. Human Continuum: The trainer reads provocative 

civic statements (e.g., “Youth can influence elections,” “I 

trust politicians to represent me”), and participants 

physically position themselves along an agreement line. 

Trainer invites explanation from each end of the 

spectrum.  

2. Youth Scenarios: Small groups analyze fictional 

stories of youth civic action (e.g., leading local clean-up, 

challenging a school policy) and discuss possible 

approaches, challenges, and leadership models.  

3. Personal Reflection: Participants write a statement 

starting with: “As a young citizen, I can…” to define 

their unique role. These are collected or posted on a 

Reflection 

prompts cards  

Scenario cards 

Notebooks or A4 

paper  

Flipcharts (for 

group 

summaries) 
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group board.  

Trainer facilitates closing reflection: What does active 

citizenship look like today, and what barriers hold us 

back? 

 

5 Wrap-up & 

Evaluation  

LO1, LO5 

(Reinforcement) 

 

Exit Reflection + Group Synthesis 

Trainer guides a group summary of what was covered 

— from campaign strategy basics to community 

engagement and civic identity. Participants are asked: 

“What is one thing you learned that surprised you?” and 

“What is one question you’re still thinking about?”  

They complete a written Exit Ticket (either anonymous 

or named), which can be used for trainer feedback or 

future follow-up.  

The trainer can also invite one or two participants to 

summarize the session in their own words, reinforcing 

peer learning. 

 

Exit ticket 

templates  

(Annex 4 – CS: 

Evaluation 

Sheet) 
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UNIT -2- STRATEGIC PLANNING 

Unit Introduction 

This unit introduces participants to the backbone of any successful political campaign: strategic planning. Through a 

combination of interactive discussions, simulations, and team exercises, learners explore what it means to think 

strategically, how to organize a campaign from the ground up, and how to tailor messages and actions to the right 

audience. Participants will develop a deep understanding of the essential components of campaign planning, including 

defining goals, targeting voters, managing resources, and building effective teams. By applying practical tools like 

budgeting, voter mapping, and timeline design, trainees will gain the confidence and skills to lead or contribute to real-

world electoral efforts. The unit also encourages critical reflection on civic engagement and the responsibilities of 

participating in public life. 

 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be 
assessed through the evidence outlined below. 

 

Learning outcomes Assessment evidence 

• LO1 (K): Integrate the components of a 
successful political campaign, including planning, 
communication strategy, and voter targeting. 
• LO3 (S): Apply practical tools such as problem-
tree analysis, campaign budgeting, and team 
organization. 
• LO5 (A): Reflect on their role in the public realm 
and the importance of civic engagement. 

o Strategy vs. Tactics Quiz scores demonstrating 
conceptual understanding (LO1)  

o Group Campaign Blueprint Posters assessed for 
inclusion of all core components (LO1, LO3)  

o Budget & Timeline Worksheets checked for feasibility 
and alignment with campaign goals (LO3)  

o Team Role Simulation Reports reflecting ethical role 
assignment and leadership reflections (LO3, LO5) 

            KNOWLEDGE (K)    SKILLS (S)    ATTITUDES (A) 

Essential questions of the unit  

✓ What distinguishes strategy from tactics in an electoral campaign? 
✓ Why is a clear campaign plan critical to success? 
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✓ How do we set realistic goals, target the right voters, and allocate resources? 
✓ What practical tools ensure our timeline, budget, and team organization stay on track? 

 

Learning Plan Time Frame 

 180 - 240 minutes   

# Segment 

Title & 

Outcomes 

Segment Activities / Learning Strategy Resources and 

Tools 

1 What is 

Strategy? LO1 

(K) 

 

 

Interactive Concept Mapping + Analogy 

Comparison 

Trainer opens with the question: “What does strategy 

mean in your daily life?” Participants brainstorm 

spontaneous answers on a flipchart (e.g. passing an 

exam, winning a game). Trainer introduces the 

difference between strategy and tactics using real-life 

analogies from sports, activism, and storytelling (e.g. 

strategy = win the season / tactic = pass the ball).  

In small groups, participants sort printed cards into 

“strategy” or “tactic” and justify their reasoning.  

The trainer then presents campaign strategy 

fundamentals: long-term goal-setting, competitive 

advantage, and adaptive planning. 

 

Q&A 

Flipchart, 

markers 

Comparison 

cards (strategy 

vs. tactic 

examples) 

 

Annex 5 – CS 

(Campaign 

Strategy) Slide 2: 

What is 

strategy? 

 

2 Why Do 

Campaigns 

Need 

Planning?  

LO1 (K), LO5 

(A) 

Scenario Reflection + Risk Mapping 

Trainer asks participants to reflect: “Have you ever 

joined something that lacked a plan?” Small groups 

share experiences (chaotic school project, last-minute 

event, failed protest).  

Groups identify five risks of launching a campaign 

without a plan and post them on a board.  

Trainer presents key reasons for planning: resource 

Whiteboard/flip

chart 

Sticky notes 

Reflection 

journal prompts 
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alignment, clarity of goals, message consistency, timing, 

and legitimacy.  

Participants individually journal on: “What kind of 

campaign would I like to contribute to — and what 

mindset would I bring?” 

Annex 5 – CS 

(Campaign Plan) 

Slide 2: Why do 

campaigns need 

a plan? 

 

3 Components 

of a 

Campaign 

Plan  LO1 (K) 

Campaign Plan Puzzle Activity 

Trainer introduces the seven key components of 

campaign planning: Values fought for, Goal, Audience, 

Message, Timeline, Budget, and Team. Participants are 

split into seven groups, each assigned one component.  

Each group designs a poster illustrating their 

component, using real or fictional campaigns (e.g. 

environmental cleanup, student council, voter 

registration).  

They present to each other in a “gallery walk” format, 

while the trainer helps connect the components into a 

full campaign plan. 

 

 

Components of a 

Campaign Plan 

Color-coded 

chart paper 

Printed icons for 

each plan 

component 

(Annex 5 – CS  

- Slide 3 

(Campaign Plan) 

4 Targeting 

Voters 

Strategically  

LO1 (K), LO3 

(S) 

Targeting Simulation & Mapping 

Trainer explains voter typology: core supporters, 

undecided voters, and opposition. Participants explore 

what influences each group (media, values, geography).  

In small teams, they receive fictional community profiles 

(e.g., urban student district, rural conservative town) and 

voter data sets. They map targeting strategies on a local 

map, choosing message types, outreach methods, and 

ethical boundaries.  

Trainer leads debrief on ethical data use, manipulation 

vs. persuasion, and real targeting tools in Lebanon. 

 

Voter base, 

targeting 

methods Sample 

voter profiles 

Community 

maps Targeting 

work sheet 

(Annex 5 – CS 

(Campaign 

Strategy) Slides 

5–11) 
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5 Timeline and 

Budgeting  

LO3 (S) 

Backwards Planning Challenge + Budget Critique 

Trainer explains how effective campaign timelines work 

backwards from Election Day. Teams receive colored 

labels (prep, outreach, fundraising, media) and build a 

visual timeline on blank templates.  

Then, they receive sample campaign budgets with errors 

or inefficiencies (e.g. unbalanced spending, no volunteer 

support) and work as “consultants” to critique and revise 

them.  

Debrief explores how budgeting reflects campaign 

priorities and values. 

Timeline & 

BudgetingBlank 

timeline 

sheetsSample 

budget 

templatesColore

d stickers or 

labels (Annex 5 

– CS (Campaign 

Plan) Slides 6, 

10–11) 

6 Building and 

Managing a 

Campaign 

Team  LO3 (S), 

LO5 (A) 

Team Simulation & Ethical Hiring Circle 

Trainer presents basic campaign structures: Campaign 

Director, Field Coordinator, Communications, 

Volunteers, etc. Participants simulate a hiring 

committee: each group receives a campaign scenario 

and fictional CVs with strengths and gaps.  

They must “hire” a team and assign roles. Discussion 

follows on leadership, diversity, and potential bias in 

team building.  

Wrap-up includes reflection on what makes a 

team functional and ethical in civic space. 

 

Campaign Team 

and RolesTeam 

role cards Job 

description 

templates 

Simulation bios 

(Annex 5 – CS 

(All PPTs) Slides 

13–22 
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Unit -3- Principles of Communication  

and Electoral Message Crafting 

Unit Introduction 

In this unit, participants will master the art and science of political communication and message crafting. 
Building on strategic planning foundations, learners explore verbal, non-verbal, and media communication 
principles to connect authentically with voters. Through practical workshops—ranging from elevator 
pitches and debate simulations to message grid exercises and slogan development—trainees will craft 
clear, compelling messages tailored to diverse audiences. The unit culminates in integrating these 
communication tools into a comprehensive campaign plan and reflecting on the ethical responsibilities of 
civic messaging. 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be 
assessed through the evidence outlined below. 

 

Learning outcomes Assessment evidence 

• LO1 (K): Understand the components of a 
successful political campaign, including 
communication strategy 
• LO2 (S): Create and deliver a personal political 
message tailored to a target audience. 

LO3 (S): Apply practical tools such as 
message grids, keyword lists, and message-
discipline techniques.  

LO5 (A): Reflect on the role of clear 
communication in civic engagement and 
public trust. 

 

o Micro-presentation recordings evaluated for 
non-verbal and vocal communication skills 
(LO1)  

o Role-play debrief notes assessing message 
adaptation and audience resonance (LO1, LO5)  

o Drafted core messages and slogans scored 
against the Message Triangle and 27-9-3 
criteria (LO3)  

o Integrated communication plan presentations 
reviewed for coherence and strategic alignment 
(LO1, LO3)  
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o Personal communication code submissions 
reflecting ethical engagement and civic 
responsibility (LO5) 

 

            KNOWLEDGE (K)    SKILLS (S)    ATTITUDES (A) 

Essential questions of the unit  

✓ What are the core principles of effective political communication?  
✓ How can we adapt our message to different formats and audiences?  
✓ What makes a campaign message clear, memorable, and trustworthy?  
✓ How does disciplined messaging influence voter engagement and civic trust? 
 

Learning Plan Time Frame 

 180 minutes   

# Segment 

Title & 

Outcomes 

Segment Activities / Learning Strategy Resources and 

Tools 

1 Foundations 

of Political 

Communicati

on LO1 (K) 

Micro-Presentations + Expressive Feedback 

Loop 

Trainer introduces the foundational elements 

of verbal and non-verbal political 

communication — tone, volume, speed, eye 

contact, posture, and appearance. Participants 

watch a short demonstration and discuss how 

delivery affects message reception.  

In pairs or small groups, participants deliver 30-

second micro-presentations on a neutral topic 

(e.g., “Why I love the weekend”), focusing on non-

verbal cues. Peers use a feedback checklist to 

offer gentle, constructive input.  

Optional: participants record themselves using 

their phone cameras or stand in front of a mirror to 

self-reflect; or if the number of the groups exceeds 

Mirror or 

smartphone 

camera 

Peer feedback 

checklist 

Or: Filmed 

experience for 

critical feedback 

(Annex 6 – CS: 

Principles of 

Political 

Communication 

(Slides 1–3) 
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15, use a filmed experience and criticize it together 

to gather constructive input.  

Trainer emphasizes how non-verbal 

communication shapes credibility, relatability, 

and trust in public life. 

2 Crafting the 

Core 

Campaign 

Message LO1 

(K), LO3 (S) 

Message-Building Workshop: “Why Vote for 

Me?” 

Trainer introduces the voter pyramid and 

explores how voters are segmented (core, 

persuadable, opposition). Participants are given 

the Message Triangle, Message Grid, 

and keyword worksheet to develop a core 

campaign message answering: “Why should people 

vote for me or my campaign?”  

Trainer models how emotional tone, evidence, and 

relatability work together. Participants workshop 

their messages in pairs and fine-tune based on 

audience targeting.  

Outcome: Each learner leaves with a structured, 

values-based campaign message draft. 

 

Message Grid 

template Keyword 

worksheet 

Audience pyramid 

chart Message 

Triangle diagram 

27-9-3 rule guide 

(Annex 6 – CS –: 

Crafting the 

Message (Slides 

1–5) 

3 Refining 

Message 

Clarity & 

Discipline LO3 

(S) 

Simplifying & “Bridging” Practice 

Trainer presents the 27-9-3 Rule: 27 words, 9 

seconds, 3 key points. Participants revise their 

messages to meet this rule and then peer 

review each other’s drafts.  

Next, participants enter a mock press 

conference where a “reporter” (another 

participant) asks tricky or off-topic questions. 

Using bridging techniques, the speaker redirects 

the question back to their campaign message 

(“What I think is most important here is...”).  

Slogan crafting 

worksheet Clarity 

& discipline 

checklist Peer 

review cards Q&A 

scenario scripts 

(Annex 6 – CS –: 

Electoral Message 

Crafting (Slides 6–

10) 
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Debrief focuses on clarity, staying on message, 

and message discipline in media contexts. 

 

4 Integrating 

Communicati

on into the 

Campaign 

Plan LO1 (K), 

LO3 (S) 

Mini Campaign Communication Plan 

Working in small teams, participants map their 

crafted messages onto a communication 

timeline. They select appropriate channels (e.g., 

door-to-door, Instagram, radio) based on audience 

analysis and campaign phase (launch, persuasion, 

mobilization).  

Each team presents a 2-minute mini 

communication strategy, highlighting message 

consistency and audience-channel alignment. 

Trainer reinforces how communication must evolve 

with campaign phases. 

 

Communication 

timeline 

chartsAudience-

channel matching 

tool 

(Annex 6 – CS – 

Combined: Unit 3 

Communication 

Plan Template 

(Slide 11) 

5 Adapting 

Messages to 

Context LO1 

(K), LO5 (A) 

Contextual Role-Play Simulations 

Participants explore how tone, content, and body 

language shift based on audience and platform. 

Trainer introduces three communication 

formats: Town Hall, Debate, and Media 

Interview.  

In groups, participants develop short speeches or 

talking points tailored to each scenario. They then 

perform for their peers, adjusting tone for audience 

expectations.  

After each round, the group debriefs: What changed 

between formats? What builds or 

undermines public trust?  

Trainer highlights how authenticity and adaptability 

are key to effective political engagement. 

 

Scenario and role 

cardsPublic 

speaking rubric 

(Annex 6 – CS –: 

Political 

Communication 

(Slides 4–8) 
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6 Reflecting on 

Civic 

Engagement 

through 

Communicati

on LO5 (A) 

Reflection Circle + Personal Ethics Statement 

Participants gather in a closing circle to reflect on 

how communication shapes civic trust, 

polarization, or hope. Trainer prompts include: 

“What does it mean to speak publicly with 

integrity?” and “When have you felt truly heard — 

or ignored?”  

Each participant drafts a short “Communication 

Code of Ethics” — a personal commitment to 

values like honesty, empathy, or clarity in public 

messaging. Selected statements can be shared 

aloud or posted on a values board. 

 

Writing cards or 

journalsFlipchart 

of civic values 

Annex 6 – CS – 

Combined: 

Reflection 

Prompts (Slides 

12–13) 
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Unit -4- Voter Contact Strategy 

Unit Introduction 

In this unit, learners delve into the mechanics of voter contact—defining who votes, where they live, and how they can 

be reached. Through data-driven exercises and hands-on planning, participants will quantify their electorate, gauge public 

mood, and segment voters geographically and demographically. They will compare indirect (cold) and direct (hot) contact 

methods, design a door-to-door canvassing operation, and allocate resources effectively. Finally, the unit concludes with 

an ethical reflection on voter persuasion and civic responsibility. 

This unit focuses on equipping participants with the skills to identify, analyze, and reach voters effectively. Participants 

will learn how to assess the political environment, segment and prioritize target voter groups, and develop tailored 

outreach strategies. By comparing 'hot' (direct) and 'cold' (indirect) voter contact techniques, learners will evaluate 

trade-offs between resources, reach, and impact to design voter contact actions that are both strategic and ethical. 

 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be 
assessed through the evidence outlined below. 

 

Learning outcomes Assessment evidence 

• LO1 (K): Understand the components of a successful 
political campaign, including planning, 
communication strategy, and voter targeting. 

• LO3 (S): Apply practical tools such as 
demographic/geographic targeting, mood 
analysis, and contact-technique selection. 

• LO5 (A): Reflect on the ethical implications of 
voter contact and the role of civic engagement. 

 

o Worksheets with electorate calculations and 
turnout estimates (LO1, LO3) 

o Mood vs. turnout charts and vote target 
summaries (LO3) 

o Segmentation maps and priority segment 
justifications (LO3) 

o Reordered technique lists with rationale 
presentations (LO1) 

o Door-to-door plans and ROI matrices 
evaluated for feasibility (LO3) 

o Written ethical reflections and group 
commitments on responsible voter contact 
(LO5) 
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            KNOWLEDGE (K)    SKILLS (S)    ATTITUDES (A) 

Essential questions of the unit  

✓ How do we accurately identify and quantify our electorate? 
✓ What mood indicators influence voter turnout, and how do we translate them into vote targets? 
✓ Which demographic and geographic segments should we prioritize, and why? 
✓ What distinguishes cold from hot contact techniques, and when should each be used? 
✓ How do we plan a door-to-door canvassing strategy that balances resources and impact? 
✓ What ethical principles must guide our voter contact efforts? 

Learning Plan Time Frame 

 180 minutes   

# Segment Title & 

Outcomes 

Segment Activities / Learning 

Strategy 

Resources and 

Tools 

1 Introduction to 

Voter Contact 

LO1 (K) 

 

Interactive Definition + Contact 

Typology Sorting 

Trainer begins by asking participants: 

“Have you ever been contacted by a 

political campaign? How did it make you 

feel?” Participants brainstorm their 

experiences and discuss the goals of 

voter contact (e.g., persuasion, 

mobilization, awareness).  

Trainer introduces the concept of hot vs. 

cold contact — explaining how 

techniques vary in personalization and 

emotional engagement.  

Using flashcards or visuals, small groups 

sort a list of contact techniques (e.g., 

billboards, social media DMs, in-person 

canvassing) into “hot” and “cold” 

categories, then share why.  

Definition of voter 

contact and 

categorization of hot 

vs. cold techniques 

Printed list of contact 

techniques (hot vs. 

cold) 

Flashcards or visual 

aids for sorting 

exercises 

(Annex 7 - CS – 

Voters contact, 

slides 2–5: 
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Debrief centers on: “What makes a 

contact feel human? What builds trust?” 

 

Listening Simulation: In pairs, one 

plays a “community member” using a role 

card, and the other practices informal 

dialogue or listening.  

 

2 Strategic Targeting 

of Voters (Identifying 

and Segmenting 

Target Voters) 

LO1 (K), LO3 (S) 

 

Data-Driven Targeting + Mood & 

Turnout Mapping 

Trainer introduces demographic (age, 

gender, socioeconomic status or “affinity 

groups”) and geographic (urban/rural, 

districts) voter segmentation. In groups, 

participants receive summary data from 

past elections. They complete 

a targeting worksheet to define ideal 

voter profiles for a hypothetical 

campaign.  

Trainer debriefs by connecting analysis to 

real-world Lebanese electoral dynamics. 

Targeting Worksheet 

(demographic/geogr

aphic criteria) 

Flipcharts and 

markers 

Sample electoral data 

summaries 

Annex 7 - CS - 

حديد الناخبين واستهدافهمت , 

slides 1–7: Voter 

group targeting and 

segmentation 

 

 

3 Geographic & 

Demographic 

Targeting 

LO3 (S) 

 

Electoral 

Environment & 

Zone Classification & Outreach 

Strategy 

 

Trainer introduces the concept of 

classifying areas into A (strong support), 

B (persuadable), and C (opposed or 

unreachable) zones. Using maps and 

fictional region profiles, teams identify 

key demographics (youth, women, first-

Electoral 

environment 

assessment and 

strategic mapping 

Electoral Mood 

Indicators handout 

Region classification 

grid (A/B/C zones) 
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Mapping Influence 

LO1 (K) 

 

time voters) and assign zone labels to 

neighborhoods or districts.  

Participants assess the electoral 

mood in each zone (e.g., hopeful, 

disengaged, angry) and select outreach 

strategies based on regional and 

demographic differences.  

Trainer facilitates discussion on how 

political geography, public opinion, and 

resource availability shape voter contact 

strategies. 

 

Colored stickers or 

post-its 

 

Annex 7 - CS - 

حديد الناخبين واستهدافهمت , 

slides 8–17 

 

 

4 Cold vs. Hot 

Contact Techniques 

LO1 (K), LO3 (S) 

 

Door-to-Door 

Strategy and Hot 

Contact Tools 

LO3 (S) 

 

Designing Direct Voter 

Contact Actions 

 

 

Contact Spectrum Sorting + 

Simulated Voter Encounter 

Trainer facilitates a contact method 

“temperature scale” — from coldest 

(radio ads) to hottest (door-to-door). 

Groups debate the pros and cons of 

each method (reach, cost, trust-building).  

Then, participants design a mini door-to-

door strategy: crafting a brief message, 

identifying needed volunteers, and 

planning timing. They practice mock 

encounters, with one acting as the voter 

and the other as the canvasser.  

Trainer gives feedback on empathy, tone, 

message clarity, and handling skepticism. 

Optional: groups rotate through different 

“voter personality” cards to practice 

adapting. 

 

 

Designing and 

simulating hot 

contact campaigns 

Door-to-door script 

template 

Volunteer task cards 

Quick message sheet 

for mock voter 

interactions 

 

Annex 7 - CS – 

Voters’ contact, 

slides 11–17 
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5 Evaluating Contact 

Tactics: Impact vs. 

Resources 

LO1 (K), LO3 (S) 

 

Hot/Cold Impact Matrix + Budgeting 

Exercise 

Participants work in pairs or small groups 

to evaluate different voter contact 

methods using a Hot/Cold 

Matrix and Resource Allocation Grid.  

They place each technique on a 2x2 grid 

(High/Low Impact vs. High/Low Cost). 

Trainer presents case studies of 

campaigns that chose different 

combinations (e.g., high-impact/high-cost 

TV ads vs. low-cost but personal phone 

banking).  

Debrief invites reflection on: “What’s the 

best mix for youth-led or resource-limited 

campaigns?” 

 

Resource vs. impact 

comparison of voter 

contact techniques 

Hot/Cold Matrix 

handout 

Resource Allocation 

Grid 

Case examples of 

outreach methods 

 

Annex 7 - CS - 

Voters’ contact, 

slides 6–10 

 

6 Reflection on Ethics 

& Engagement 

LO5 (A) 

 

Ethics Circle + Personal Commitment 

Statement 

Participants gather for a closing reflection 

on ethical engagement in campaigns. 

Trainer introduces discussion prompts: 

“Is it okay to knock on someone’s door 

during dinner?” or “Can we use voter 

data to target emotions?”  

Each group embeds their voter contact 

strategy into a simplified campaign 

timeline. Then, individually, participants 

write a civic commitment statement: 

“I will practice responsible voter 

engagement by…”  

Final collective circle to share insights 

Reflection prompts 

on ethical voter 

contact 

Personal Reflection 

Sheet 

Ethical 

Communication 

Checklist 

Flipchart for group 

synthesis (no annex 

needed for this 

section) 
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and reinforce values of respect, dignity, 

and truth in public outreach. 
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Unit -5- campaign Simulation 

Unit Introduction 

This culminating unit offers participants the opportunity to integrate all previously acquired knowledge and skills into a 

full simulation of a political campaign. Acting in teams as campaign staff, candidates, and volunteers, participants will 

design and execute a mini-campaign cycle that includes voter targeting, message crafting, outreach strategy, and public 

speaking. The simulation enables experiential learning, sharpens strategic thinking under pressure, and allows learners 

to reflect on ethical decision-making, leadership, and civic impact in real time. The unit ends with a structured debrief 

where teams analyze their own effectiveness and receive peer and trainer feedback. 

 

Learning outcomes and assessment evidence  

By the end of this unit, learners will demonstrate the following learning outcomes, which can be 
assessed through the evidence outlined below. 

 

Learning outcomes Assessment evidence 

• LO4 (A):  Demonstrate ethical leadership and 
strategic decision-making within a campaign 
context. 
• LO5 (A): Reflect on their role in the public realm 
and the importance of civic engagement. 

o Group campaign performance assessed via 
simulation rubric (LO1, LO2, LO3, LO4) 
 

o Candidate speeches and media statements 
evaluated for clarity, impact, and alignment with 
voter profiles (LO2, LO3) 
 

o Peer and trainer feedback on leadership, 
teamwork, and ethical behavior (LO4, LO5) 
 

o Written tam reflection on successes, challenges, 
and civic learnings (LO5) 

            KNOWLEDGE (K)    SKILLS (S)    ATTITUDES (A) 

Essential questions of the unit  

✓ How do we apply strategy, communication, and targeting to run a successful campaign? 
✓ What does it take to translate a campaign plan into real-time actions? 
✓ How do ethical leadership and civic responsibility manifest during a live campaign? 
✓ How do we evaluate and reflect on campaign outcomes for future improvement? 
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Learning Plan Time Frame 

 One Day 

# Segment Title & 

Outcomes 

Segment Activities / Learning 

Strategy 

Resources and 

Tools 

1 Launch of the 

Simulation  

LO1 (K), LO3 (S) 

 

Scenario Briefing + Role Assignment 

Trainer introduces the simulation: a 

fictional electoral district with custom 

voter profiles, demographics, and local 

challenges. A brief scenario overview is 

presented using a sample district map 

and storytelling to bring the context to 

life.  

Participants are assigned into campaign 

teams and take on specific roles 

(candidate, strategy lead, media 

coordinator, outreach lead, volunteers). 

Each team receives a Campaign 

Briefing Pack containing voter 

demographics, turnout data, community 

concerns, and issue trends, previous 

results of elections. 

Trainer walks participants through the 

simulation rules, timeline, and evaluation 

criteria, followed by a short Q&A for 

clarification.  

Participants review their materials and 

begin discussing how to organize their 

teams and next steps. 

 

Campaign 

Simulation 

Briefing 

Pack (custom 

scenario with 

fictional voter 

profiles) 

Sample district map 

with demographic 

overlays 

Role Cards 

Template 

(candidate, media, 

outreach, etc.) 

Flipchart with 

simulation timeline 

and rules 

 

2 Strategy Design & 

Planning  

LO1 (K), LO3 (S) 

Collaborative Campaign Design 

Session 

Each team works together to create 

a mini strategic campaign plan, 

Blank Campaign 

Plan Poster 

Timeline 

Worksheet 
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 guided by their simulation materials. 

Teams fill out a Campaign Plan 

Summary Poster, identifying their:  

– Target voter segments (using 

segmentation tools) 

– Message triangle and slogan 

– Timeline of key campaign activities 

– Voter contact strategy (hot and cold 

methods) 

Trainers circulate to offer coaching, 

challenge weak assumptions, and 

encourage strategic thinking grounded 

in data.  

This phase emphasizes planning, 

message clarity, and internal teamwork 

ahead of public simulation. 

 

(Adapted from Annex 

5 – CS – Campaign 

Plan, Slides 6, 10–11) 

Message Triangle 

Diagram & 

Keyword List 

(From Annex 6 – CS 

 (مبادئ التواصل السياسي –

Voter Targeting 

Charts 

(From Annex 7 – CS 

تحديد الناخبين   –

 (واستهدافهم

 

3 Live Simulation 

(Mock Campaign 

Activities)  

LO2 (S), LO3 (S), LO4 

(A) 

 

Simulated Field Activities in 

Rotating Stations 

Simulation begins in full: each team 

implements their strategy through key 

campaign activities across different 

stations: 

– Door-to-door canvassing (trainer or 

peer plays voter) 

– Townhall or small gathering: teams 

address public questions 

– Media encounter: candidates and 

media leads face press Q&A 

– Volunteer rally or slogan reveal: 

teams present posters and energize 

peers 

Participants rotate through each action, 

practicing communication, persuasion, 

and public interaction. Trainers observe, 

Door-to-Door Script 

Template & 

Volunteer Task 

Cards 

(From Annex 7 – CS 

– Voter’ contact, 

Slides 13–16) 

Campaign Material 

Templates (flyers, 

posters, slogan 

boards) 

Public Speaking & 

Bridging Rubric 

(Adapted from Annex 

6 – CS – Political 

Communication) 

Stopwatch or timer 
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offer in-the-moment feedback, and 

document highlights. 

 

4 Media & Public 

Performance  

LO2 (S), LO3 (S) 

 

Campaign Speeches + Press Briefing 

Each team nominates their candidate to 

deliver a 60–90 second campaign 

speech summarizing key messages and 

goals. Afterward, media leads take 3–4 

press questions (played by trainers or 

peers).  

Visuals like posters, slogans, or 

infographics are shared to reinforce the 

message. Peer feedback forms are used 

to offer constructive insights on delivery, 

tone, clarity, and body language.  

Trainer debriefs highlight key moments, 

use of persuasion, and the ability to stay 

on message. Optional: speeches are 

recorded for review. 

Campaign Speech 

Outline Template 

Press Q&A Cue 

Cards 

Peer Feedback 

Forms 

Video recording 

device (optional) 

Microphone or 

speaking area setup 

 

5 Debrief & Ethics 

Reflection  

LO4 (A), LO5 (A) 

Structured Team Debrief + Civic 

Pledges 

Teams regroup and complete 

a Simulation Reflection Worksheet, 

assessing their performance, teamwork, 

decision-making, and unexpected 

challenges. Trainer guides a full-group 

discussion on:  

– What strategies worked?  

– What surprised you?  

– How did it feel to persuade or be 

challenged?  

– Where did ethics show up in your 

choices?  

Participants close the session by writing 

a Campaign Leadership 

Pledge starting with: “As a campaign 

Simulation 

Reflection 

Worksheet 

Group Ethics 

Reflection Prompts 

“As a Campaign 

Leader, I Will…” 

Commitment Cards 

Flipchart with civic 

values keywords 
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leader, I will…”These can be read aloud, 

posted on a wall, or kept for personal 

reflection. 
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List of Activities 

Campaigning Strategies Module 

1. Bingo Introduction (Icebreaker) 
2. Gesture Game (Icebreaker) 
3. World Café – What is Campaigning? 
4. Draw Your Audience 
5. Visual Community Mapping 
6. Community Listening Simulation 
7. Human Continuum – Civic Beliefs 
8. Youth Role Scenario Exploration 
9. Campaign Plan Poster Creation 
10. Strategy vs. Tactics Comparison 
11. Risk Mapping: Why Campaigns Need Planning 
12. Team Role Assignment Simulation 
13. Targeting Voters with Data 
14. Geographic/Demographic Mapping 
15. Door-to-Door Voter Simulation 
16. Hot vs. Cold Contact Sorting 
17. Campaign Budgeting and Timeline Design 
18. 27-9-3 Message Sharpening Exercise 
19. Role-Play: Media & Townhall Messaging 
20. Campaign Message Crafting (Why Vote for Me?) 
21. Campaign Slogan Creation 
22. Civic Communication Code Writing 
23. Full Campaign Simulation (Mock District) 
24. Candidate Speeches & Press Interviews 
25. Simulation Debrief & Civic Pledge 

 

List of Resources and Tools 

• Annex 1 – CS: Icebreaker Templates (Bingo, Gesture Game) 
• Annex 2 – CS: Pre/Post Test and World Café Questions 
• Annex 3 – CS: Community Profile Samples and Mapping Tools 
• Annex 4 – CS: Evaluation Sheets and Exit Tickets 
• Annex 5 – CS: Strategic Planning Slides and Planning Templates 
• Annex 6 – CS: Political Communication and Message Crafting Tools 
• Annex 7 – CS: Voter Contact Tools (Segmentation Charts, Hot/Cold Matrix) 
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• Law 44/2017 (Translated Excerpts) – Lebanese Electoral Law 
• Debate & Scenario Cards (Quota Debate, Fake News, Voter Simulation) 
• Campaign Simulation Briefing Pack (Voter Profiles, Role Cards, Map) 
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Annexes 

ICEBREAKERS & COMMUNITY BUILDING 

1-Bingo Introduction (Icebreaker) 
Participants receive a 5x5 grid where each square contains a statement (e.g., “Has voted before,” “Likes 
to volunteer,” “Lives in a rural area”). They mingle to find peers who match each trait, writing names in 
boxes. The goal is to highlight shared experiences, not differences. Afterward, the trainer facilitates a 
short reflection: “What surprised you? What patterns did we notice?” 
Purpose: Break the ice, normalize civic identity, and begin with openness and inclusion. 
 

2-Gesture Game (Icebreaker) 
Participants are asked to organize themselves silently by categories like birth month, favorite music 
genre, or role in activism—using only gestures. This playful yet focused exercise highlights how people 
communicate non-verbally and builds group cohesion quickly. 
Purpose: Encourages awareness of non-verbal communication and cooperative problem-solving—skills 
used throughout campaign messaging and fieldwork. 
 

DISCUSSION & PARTICIPATION 

3-World Café – What is Campaigning? 
The room is set up in rotating discussion tables. Each group tackles a campaign-related question: “What 
makes a campaign successful?”, “What motivates people to join?”, “What are signs of a failing 
campaign?”. After short rounds, participants switch tables, adding to the ideas of previous groups. Each 
table hosts one reporter who summarizes. 
Purpose: Builds a shared understanding of campaigning from diverse perspectives and promotes 
horizontal learning. 
 

COMMUNITY ANALYSIS & VOTER ENGAGEMENT 

4-Draw Your Audience 
Each participant is asked to draw or diagram their imagined target voter. This can include 
demographics, lifestyle, concerns, and values. Participants then explain their drawing in pairs or small 
groups. 
Purpose: Encourages empathy and specificity when thinking about outreach—helping participants build 
relatable, grounded campaign messages. 
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5-Visual Community Mapping 
On a large sheet, participants sketch their community layout—marking locations, demographics, issues, 
and spheres of influence (mosques, schools, NGOs, cafés, etc.). Color codes can be used for 
demographics or political leanings. 
Purpose: Visualizes the terrain of outreach and builds strategic awareness of local dynamics. 
 

6-Community Listening Simulation 
In pairs or triads, participants role-play informal conversations with “community members” (peers with 
assigned identities). Each role represents a type of voter—enthusiastic, skeptical, marginalized, 
undecided. Participants practice listening without interrupting, summarizing concerns, and reflecting 
back what they heard. 
Purpose: Trains active listening and empathy, key for authentic message development and persuasion. 
 

CIVIC ATTITUDE EXPLORATION 

7-Human Continuum – Civic Beliefs 
Trainer reads statements aloud (e.g., “Youth should run for office,” “Politics is a dirty game,” “I can 
influence change”). Participants physically position themselves on a spectrum from “Strongly Agree” to 
“Strongly Disagree”. Volunteers explain their positions. 
Purpose: Encourages reflection on civic values, diversity of opinion, and personal convictions in 
political life. 
 

8-Youth Role Scenario Exploration 
Participants receive fictional but relatable civic scenarios: organizing a student protest, advocating for 
better buses, or speaking at a town hall. In groups, they analyze: What could a young person do? What 
challenges might they face? 
Purpose: Builds agency and strategic thinking by situating youth in real civic dilemmas. 
 

STRATEGY & PLANNING 

9-Campaign Plan Poster Creation 
Each campaign team develops a large poster summarizing their plan: voter targets, message triangle, 
slogan, timeline, and outreach strategy. Posters are displayed gallery-style for peer review and trainer 
feedback. 
Purpose: Synthesizes strategic thinking into a visual, collaborative format. Serves as a reference for later 
simulation. 
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10-Strategy vs. Tactics Comparison 
Participants are given mixed cards (e.g., “Mobilize volunteers,” “Design campaign slogan,” “Hold 
townhall”) and asked to categorize as strategy (long-term goals) or tactics (short-term actions). Group 
discussion follows. 
Purpose: Clarifies foundational distinctions necessary for clear planning and resource allocation. 
 

11-Risk Mapping: Why Campaigns Need Planning 
Groups brainstorm what could go wrong in a campaign without a plan—miscommunication, burnout, 
budget crisis, etc. They create visual “risk maps” and propose preventive measures. 
Purpose: Reinforces the value of planning, foresight, and shared accountability. 
 

12-Team Role Assignment Simulation 
Using fictional bios or real skill descriptions, participants simulate a hiring process to assign campaign 
roles (media, outreach, candidate, etc.). They consider team dynamics, values, diversity, and strengths. 
Purpose: Promotes fair, inclusive leadership and role clarity within teams. 
 

TARGETING & OUTREACH 

12-Targeting Voters with Data 
Participants analyze sample electoral data or community info to determine whom to target (youth, first-
time voters, swing voters). They fill out targeting charts linking voter group to message and outreach 
method. 
Purpose: Demonstrates how evidence-based targeting improves campaign effectiveness. 
 

14-Geographic/Demographic Mapping 
Using real or fictional district maps, teams label zones A (strong supporters), B (persuadable), and C (low 
potential). They also assign demographic traits and adapt contact strategies accordingly. 
Purpose: Supports informed outreach, resource focus, and recognition of geographic diversity in 
electoral behavior. 
 

15-Door-to-Door Voter Simulation 
In pairs, participants role-play canvassing. One is the campaign volunteer, the other a fictional voter 
(enthusiastic, angry, disinterested). After a 2-minute exchange, they switch roles. Trainer provides 
scripts and message cues. 
Purpose: Builds confidence in face-to-face persuasion and adaptability to different voter moods. 
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16-Hot vs. Cold Contact Sorting 
Participants sort methods from cold (mass texts, flyers) to hot (door-knocking, personal calls). Each 
group defends their ranking and discusses context-specific effectiveness. 
Purpose: Enhances strategic thinking around relationship-building and trust in outreach. 
 

17-Campaign Budgeting and Timeline Design 
Using blank templates, teams build a backwards timeline from election day and assign budget amounts 
to activities (ads, transport, printing, etc.). They must defend trade-offs. 
Purpose: Promotes realism, priority-setting, and shared resource responsibility. 

 

COMMUNICATION & MESSAGE 

18- The 27-9-3 Message Sharpening Exercise 
Participants are challenged to express their campaign message in 27 words, 9 seconds, and 3 key 
points. They rehearse aloud, revise with peer input, and compare versions. 
Purpose: Trains clarity, brevity, and message discipline in public speaking. 

 
19-Role-Play: Media & Townhall Messaging 
Participants act out campaign events: delivering a speech at a townhall and answering press questions. 
Focus is on tone, message retention, and ability to “bridge” questions to message points. 
Purpose: Builds verbal resilience and message control under pressure. 
 

20-Campaign Message Crafting (Why Vote for Me?) 
Using the Message Triangle, participants write and revise their core message based on credibility 
(ethos), logic (logos), and values/emotion (pathos). 
Purpose: Strengthens persuasive writing rooted in ethical appeal. 
 

21-Campaign Slogan Creation 
Each team brainstorms and refines a short, catchy slogan aligned with their campaign identity and 
audience. Trainer provides models and peer voting helps select the strongest. 
Purpose: Encourages creativity, clarity, and emotional connection through messaging. 
 

22-Civic Communication Code Writing 
Participants reflect on ethical communication and write a personal code (e.g., “I will speak with honesty, 
respect, and integrity when addressing the public.”). 
Purpose: Encourages accountability, ethical leadership, and internalization of values. 
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SIMULATION & REFLECTION 

23-Full Campaign Simulation (Mock District) 
Teams conduct a live campaign in a fictional district — hosting events, canvassing voters, managing 
crises, and presenting messages in a timed simulation. Trainers rotate as observers and voters. 
Purpose: Integrates all skills, fosters leadership under pressure, and mirrors real campaign complexity. 
 

24-Candidate Speeches & Press Interviews 
Candidates deliver public remarks (1–2 minutes) and field questions from a press pool. Peer and trainer 
feedback focuses on message clarity, tone, and connection with audience. 
Purpose: Sharpens presentation skills and promotes confidence in public platforms. 
 

25Simulation Debrief & Civic Pledge 
Participants reflect on team dynamics, surprises, and learning moments. In closing, each participant 
writes and shares a Civic Leadership Pledge — a personal commitment to democratic values in 
action. 
Purpose: Reinforces civic identity, gratitude, and ethical responsibi
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Module 1: Inclusive Citizenship and Diversity (ICD M) 
 

• “Name Map” Icebreaker: Participants share the story of their name and identify an identity 

word for a partner. 

• "Identity Onion" Activity: Participants draw concentric circles representing personal 

identity layers, ranking importance and discussing visibility. 

• "Written on the Forehead" Simulation: Participants wear a stereotype label without seeing 

it and interact based on others' labels, then reflect. 

• Game: Step Forward, Step Back: Participants role-play fictional characters and physically step 

forward or back based on social statements. 

• “Mini simulation” activity: Groups create a "Survival Agreement" with rules for a deserted 

island scenario. 

• Gallery walk: Participants rotate through posters describing social contracts across time and 

cultures, taking notes. 

• Case study: Groups analyze short cases illustrating exclusion from civic rights and propose 

inclusive changes. 

• Synthesis Activity: Participants write a sentence defining "An inclusive social contract 

means…" 

• Scenario Card Discussion: Participants discuss civic responsibility dilemmas presented on 

cards. 

• Role-Action Match Game (optional): Participants take on roles and respond to civic duties, 

justifying their actions. 

• Reflective Exploration: Groups discuss historical and modern public spaces using descriptive 

cards. 

• Final Vote & Opinion Sharing: Participants vote and share opinions on social media as a public 

sphere. 

• Values Sorting Game: Groups sort value statements into those that align or do not align with 

inclusive public discourse. 

• Ideal Public Sphere Charter (optional): Groups write articles for an ideal charter of the public 

sphere. 

• Case analysis: Groups discuss vignettes illustrating exclusion or inequality in the public sphere. 

• Reflective Task (Constitutional Addition) (optional): Participants imagine and propose a 

constitutional addition for inclusion. 
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• Think-Pair-Share: Participants reflect silently and then share ideas on the meaning of 

citizenship. 

• Group Work: Complete the citizenship models table: Groups define and provide examples 

for different citizenship models. 

• Problem-Tree analysis: Groups choose an exclusion example and create a problem tree 

diagram (roots, trunk, branches). 

• Station Rotation (7 stations): Groups rotate through stations representing foundations of 

Inclusive Citizenship, discussing questions and adding examples. 

• Co-construct a “Web of Inclusive Citizenship”: Participants visually map the 

interconnections between inclusive citizenship pillars. 

• Identity Expression Wheel Activity: Participants score how freely they express identity 

aspects in public life on a wheel, then reflect. 

• Scenario Role Play: Groups discuss challenges related to inclusive citizenship pillars from 

case studies and propose solutions. 

• Group Challenge: Drafting a Mini-Constitution: Groups draft 5 key articles for a "Mini-

Constitution of Inclusive Citizenship." 

 

Module 2: Communication Module (CM) 
• Ice breaker activity (Public Identity Titles): Participants choose a public title for themselves 

and discuss the values it carries. 

• Think pair share - Interactive discussion: Participants reflect and share ideas on 

trustworthiness in public life. 

• Guided Reflection: Why I Serve?: Participants complete a guided writing reflection on their 

motivations and values for public communication. 

• Exploration of Examples: Participants read/watch short extracts and analyze message framing 

techniques. 

• Mini Speech Activity: Participants craft and deliver a 60-90 second self-introduction and 

receive peer feedback. 

• Interactive Observation: Participants watch public speakers (muted/sound on), focusing on 

non-verbal cues and comparing interpretations. 

• Case studies: Groups discuss scenarios of emotional discomfort in public speaking and identify 

reactions and strategies. 

• Roleplay (Interrupt Me! Developing resilience during public speaking): Participants practice 

speaking while being interrupted and give/receive feedback on composure. 
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• Regional Case Analysis – “Welcome to Al Qarya”: Groups identify urgent public issues in a 

fictional town and map contributing factors. 

• Problem tree analysis (optional, for Al Qarya case): Groups create a problem tree diagram for 

an issue in Al Qarya. 

• Strategic Messaging Draft: Groups craft a clear and targeted advocacy message using a 

message canvas template. 

• Message Testing: Groups present their draft message to peers for feedback and refine it. 

• Final Group Presentation: Groups present a 2-minute advocacy speech, recorded for review. 

• Self-Assessment & Playback: Participants watch their recorded speeches and evaluate 

performance using a rubric. 

• Personal Reflection & Commitment: Participants reflect on effective communication and 

share insights or commitments. 

 

Module 3: Governance and Elections (GE) 
• “What Does a Government Do?” Brainstorm + Venn Diagrams: Participants brainstorm 

government roles and use Venn diagrams to compare governance models. 

• System Mapping Activity + Gap Analysis: Teams map Lebanon's governance structures 

(official vs. practice) using role cards and sticky notes. 

• Debate Simulation: Proportional vs. Majoritarian Systems: Teams debate the pros and cons 

of proportional vs. majoritarian voting systems. 

• Article Deep Dive: Law 44/2017: Groups evaluate excerpts of electoral law for fairness, 

transparency, and inclusivity. 

• “Who Governs Me?” Reflection Circle: Participants respond to prompts about who governs 

their lives and share in a circle. 

• Gallery Walk: Who’s Missing from Parliament?: Participants review posters on 

underrepresented groups and identify power gaps. 

• Structured Debate: Gender Quotas in Parliament: Teams debate for or against gender 

quotas in parliament. 

• Brainstorm + Civic Standpoints: Participants brainstorm barriers to youth voting and share 

personal reasons for voting or not. 

• Critical Media Challenge: Participants examine a fictional news article for bias and 

misinformation, using a checklist. 

• “If I Rewrote the Law” Creative Workshop: Participants propose reforms or rewrites for an 

electoral law article and vote on suggestions. 
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Module 4: Campaigning Strategies (CS) 
• Bingo Introduction (Icebreaker): Participants mingle to find peers matching personal 

attributes on a bingo sheet. 

• Gestures Game (Icebreaker): Participants silently arrange themselves by categories using 

only non-verbal cues. 

• Mini Activity: Pairs "sell" a campaign idea using emotional or factual claims. 

• Think–Pair–Share + World Café Exploration: Participants reflect individually then rotate 

through tables to brainstorm campaign ideas. 

• Draw Your Audience: Participants sketch or describe their imagined target voters. 

• Target Mapping: Groups identify specific voter groups and brainstorm tailored outreach 

methods. 

• Message Building: Groups create and adjust campaign messages to align with voter values and 

language. 

• Visual Community Mapping: Participants sketch their community layout, marking locations, 

demographics, and issues. 

• Community Listening Simulation: Pairs role-play informal conversations with "community 

members" to practice listening. 

• Human Continuum – Civic Beliefs: Participants physically position themselves on an 

agreement line for civic statements. 

• Youth Role Scenario Exploration: Groups analyze fictional stories of youth civic action and 

discuss approaches. 

• Personal Reflection: Participants write a statement defining their unique role as a young 

citizen. 

• Exit Reflection + Group Synthesis: Participants summarize learnings and complete written exit 

tickets. 

• Interactive Concept Mapping + Analogy Comparison: Participants sort cards into "strategy" 

or "tactic" and justify reasoning. 

• Scenario Reflection + Risk Mapping: Groups identify risks of campaigning without a plan 

and propose preventive measures. 

• Campaign Plan Puzzle Activity: Groups design a poster illustrating one of seven campaign 

components. 

• Targeting Simulation & Mapping: Teams map targeting strategies on a local map using 

fictional community profiles and voter data. 
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• Backwards Planning Challenge + Budget Critique: Teams build a visual timeline from 

Election Day and critique sample campaign budgets. 

• Team Simulation & Ethical Hiring Circle: Groups simulate a hiring committee to assign 

campaign roles based on fictional CVs. 

• Micro-Presentations + Expressive Feedback Loop: Pairs deliver 30-second presentations 

focusing on non-verbal cues and receive feedback. 

• Message-Building Workshop: “Why Vote for Me?”: Participants develop a core campaign 

message using tools like the Message Triangle. 

• Simplifying & “Bridging” Practice: Participants revise messages to meet the 27-9-3 Rule and 

practice bridging techniques in a mock press conference. 

• Campaign Slogan Creation: Teams brainstorm and refine a short, catchy slogan. 

• Mini Campaign Communication Plan: Teams map crafted messages onto a communication 

timeline, selecting appropriate channels. 

• Contextual Role-Play Simulations: Groups develop and perform short speeches tailored to 

different communication formats (Town Hall, Debate, Interview). 

• Reflection Circle + Personal Ethics Statement: Participants reflect on ethical communication 

and draft a personal "Communication Code of Ethics." 

• Interactive Definition + Contact Typology Sorting: Groups sort contact techniques (e.g., 

billboards, canvassing) into "hot" and "cold" categories. 

• Listening Simulation: Pairs practice informal dialogue with a "community member" using a role 

card. 

• Data-Driven Targeting + Mood & Turnout Mapping: Groups define ideal voter profiles and 

assess mood indicators using election data. 

• Zone Classification & Outreach Strategy: Teams classify areas into A, B, C zones and select 

outreach strategies based on demographics. 

• Designing Direct Voter Contact Actions: Groups design a mini door-to-door strategy and 

practice mock encounters. 

• Hot/Cold Impact Matrix + Budgeting Exercise: Pairs/groups evaluate voter contact 

methods using an impact/cost matrix. 

• Ethics Circle + Personal Commitment Statement: Participants reflect on ethical engagement 

and write a civic commitment statement. 

• Scenario Briefing + Role Assignment: Participants are assigned roles in campaign teams for a 

fictional electoral district simulation. 

• Collaborative Campaign Design Session: Teams create a mini strategic campaign plan, 

filling out a summary poster. 
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• Simulated Field Activities in Rotating Stations: Teams implement their campaign strategy 

through activities like canvassing, townhalls, and media encounters. 

• Campaign Speeches + Press Briefing: Candidates deliver campaign speeches and media leads 

face press questions. 

• Structured Team Debrief + Civic Pledges: Teams assess their performance and participants 

write a "Campaign Leadership Pledge." 
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